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THE  TRAVEL  AND  TOURISM  PARTNERSHIP 
ACT  OF  1995 


MONDAY,  MAY  6,  1996 

House  of  Representatives, 
Subcommittee  on  Government  Programs, 

Committee  on  Small  Business, 

Washington,  DC. 

The  Subcommittee  met,  pursuant  to  notice,  at  11:07  a.m.,  at 
Arakelian  Theater,  Firehouse  Center,  Market  Square,  Newbury- 
port,  Massachusetts,  the  Honorable  Peter  G.  Torkildsen  (Chairman 
of  the  Subcommittee)  presiding. 

Chairman  Torkildsen.  Grood  morning,  everyone,  and  welcome  to 
this  field  hearing  of  the  Small  Business  Subcommittee  on  Govern- 
ment programs.  I  am  pleased  to  welcome  everyone  here,  especially 
our  witnesses. 

First,  I  would  like  to  mention  that  Congressman  Toby  Roth,  the 
sponsor  of  this  legislation,  had  originally  been  scheduled  to  partici- 
pate in  this  hearing,  but  because  of  a  last-minute  change  in  his 
schedule,  he  is  not  able  to  join  us. 

I  do  want  to  thank  everyone  for  cooperating  and  organizing  this 
hearing.  This  will  be  the  only  hearing  in  Massachusetts  on  this  leg- 
islation. Obviously,  the  tourism  industry  is  extremely  important, 
not  only  to  Newburyport  and  the  surrounding  community  but  the 
entire  State,  as  well. 

It  is  important  to  focus  on  the  legislation,  and  the  bill  specifically 
is  numbered  H.R.  2579.  It  implements  a  central  recommendation 
of  the  White  House  Conference  on  Travel  and  Tourism. 

It  establishes  the  National  Tourism  Board  and  the  National 
Tourism  Organization.  These  two  organizations  will  promote  inter- 
national travel  and  tourism  to  the  United  States. 

This  legislation  reflects  the  recommendation  of  some  1,700  travel 
industry  leaders,  as  well  as  local.  State,  and  regional  tourism  offi- 
cials wno  participated  in  the  recent  White  House  Conference  on 
Travel  and  Tourism. 

There  is  a  clear  need  for  a  strong  U.S.  tourism  promotion  pro- 
gram. 

At  a  Congressional  hearing  in  September  of  1995,  it  was  revealed 
that  the  world  market  for  cross-border  tourism  is  estimated  at  $400 
billion  annually  and  growing  at  a  rate  of  5  percent,  but  the  U.S. 
share  has  declined  by  19  percent  in  the  past  2  years. 

This  year,  2  million  fewer  international  visitors  will  travel  to  the 
U.S.  than  in  1993.  The  reasons  for  this  are  the  subject  of  debate. 

Travel  and  tourism  is  the  second-largest  industry  in  Massachu- 
setts. 

(1) 


In  a  1993-1994  report  by  the  U.S.  Travel  Data  Center,  the  U.S. 
Travel  and  Tourism  Administration,  and  the  Massachusetts  De- 
partment of  Revenue,  the  total  visitor  spending  in  the  State 
reached  $8.7  billion,  with  the  total  economic  impact  being  $13.4  bil- 
lion. 

Further,  State  and  local  taxes  generated  $445  million,  and  an- 
other $804  million  was  generated  in  Federal  taxes. 

This  also  accounts  for  112,000  jobs  in  Massachusetts. 

The  Subcommittee  has  asked  the  witnesses  testifying  today  to 
discuss  how  the  promotion  of  international  travel  and  tourism 
would  affect  the  small  business  community  in  the  Sixth  Congres- 
sional District  of  Massachusetts  and  elsewhere,  and  here  in  historic 
Newburyport,  we  have  the  benefit  of  not  only  the  history  of  the 
area,  the  beautiful  seacoast,  but  also  environmental  tourism,  as 
well,  which  is  a  growing  but  important  part  of  the  industry. 

[Chairman  Torkildsen's  statement  may  be  found  in  the  appen- 
dix.] 

Chairman  TORKILDSEN.  I  would  like  to  welcome  the  first  panel 
of  witnesses  today:  Mayor  Lisa  Mead,  the  Mayor  of  Newburyport; 
Senator  Jajuga,  the  Senator  for  this  area,  the  Merrimack  Valley; 
and  Representative  Frank  Cousins. 

If  I  could  ask  all  witnesses  to  summarize  their  testimony,  their 
full  statements  will  be  included  as  part  of  the  official  record,  and 
I  would  like  to  start  by  recognizing  Mayor  Lisa  Mead. 

TESTIMONY  OF  LISA  MEAD,  MAYOR 

Mayor  Mead.  Thank  you  very  much. 

The  question  is  where  is  Newburyport,  Massachusetts,  to  many 
people  across  the  Nation,  and  while  it  may  be  one  of  the  smallest 
cities  in  Massachusetts,  last  year,  during  the  months  of  May 
through  October,  over  10,000  visitors  stopped  by  our  city's  visitor 
information  booth. 

These  people  represented  not  only  Massachusetts  but  also  21 
other  States  and  12  countries,  including  Turkey,  Ireland,  Japan, 
and  Brazil,  to  name  a  few. 

These  visitors  were  attracted  to  Newburyport  through  independ- 
ent marketing  efforts  and  with  some  assistance  from  the  Massa- 
chusetts Office  of  Travel  and  Tourism  and  the  North  of  Boston 
Group. 

Imagine  how  many  visitors  might  be  attracted  to  Newburyport 
through  a  concerted  effort  of  the  National  Tourism  Board  and  the 
National  Tourism  Organization,  made  up  of  private  companies 
whose  business  is  travel  and  tourism  and  who  receive  the  assist- 
ance of  the  Secretary  of  State  and  the  U.S.  Information  Agency. 

I  believe  the  House  bill  is  an  important  piece  of  legislation  that 
should  receive  bipartisan  support. 

This  legislation  takes  the  Federal  Government's  strong  abilities 
in  international  relations  and  its  overall  domestic  knowledge  and 
pairs  it  with  the  knowledge,  experience,  and  financial  resources  of 
the  private  sector. 

This  type  of  partnership  will  be  beneficial  to  all  if  implemented 
and  supported  as  proposed. 

As  I  am  sure  you  are  aware,  tourism  is  one  of  the  fastest-growing 
industries  in  the  United  States  today.  Travel  and  tourism  is  one  of 


the  largest  industries  in  Massachusetts,  second  only  to  health  care, 
as  you  said,  Congressman. 

According  to  the  U.S.  Data  Center,  in  1993,  in  the  United  States, 
it  hosted  an  estimated  18,622,000  foreign  travelers,  not  including 
Canada  and  Mexico.  Of  these  travelers,  5  percent,  or  970,000,  also 
visited  Massachusetts. 

Foreign  travelers  to  Massachusetts  stayed  an  average  of  13 
nights,  compared  to  10  nights  elsewhere  in  the  United  States. 

Of  these  visitors  in  Massachusetts,  83  percent  went  shopping,  76 
percent  dined  in  restaurants,  73  percent  went  sightseeing,  52  per- 
cent visited  historic  places  like  Newburyport,  and  48  percent  vis- 
ited a  museum  or  art  gallery. 

Spending  by  international  visitors  in  Massachusetts  in  1993  was 
over  $1.36  billion. 

Last  year,  in  the  United  States,  travel  increased  to  over  1  billion 
person-trips  a  year.  In  Massachusetts,  travelers  spent  an  average 
of  $352  per  trip.  It  is  estimated  that,  between  the  years  1995  and 
the  year  2000,  long-haul  trips  to  North  America  will  increase  by 
nearly  60  percent. 

The  travel  and  tourism  industry  will  employ  1  out  of  every  9 
Americans  when,  as  predicted,  it  becomes  the  largest  industry  in 
America. 

In  Newburyport,  with  the  construction  of  the  Massachusetts  Au- 
dubon Educational  Center  and  the  building  of  the  new  Parker 
River  National  Wildlife  Visitors  Center,  increased  water-taxi  serv- 
ice to  Maine,  New  Hampshire,  and  southern  points  of  Massachu- 
setts, Newburyport  is  starting  to  become  a  destination  point,  and 
we  are  preparing  to  do  this. 

I  believe  this  is  only  the  beginning  of  unlimited  opportunities  in 
the  eco-tourism  market. 

While  this  piece  of  legislation  may  cut  taxes,  more  importantly 
it  will  allow  tax  dollars  to  be  used  more  wisely,  and  it  will  help  to 
create  jobs  in  the  service  industry,  manufacturing,  and  construc- 
tion, to  name  a  few,  in  Newburyport. 

As  we  have  learned,  much  more  is  accomplished  when  we  work 
together  as  a  team  than  it  does  when  we  work  individually.  It  does 
not  make  sense  that  Newburyport,  North  of  Boston,  or  even  Massa- 
chusetts try  to  market  itself  to  the  rest  of  the  United  States  and 
the  world. 

This  proposed  legislation  allows  the  Federal  Grovernment  to  be  a 
partner  in  capitalizing  on  and  strengthening  the  soon-to-be  largest 
part  of  our  economy. 

This  mission  should  be  aided  by  the  most  current  technology 
available,  such  as  use  of  the  Internet. 

Joining  resources,  assistance  from  the  Federal  Government, 
knowledge  and  experience  of  the  private  industries  will  yield  great- 
er success  for  the  Nation  and  for  individual  localities  such  as  New- 
buryport. 

On  behalf  of  the  city  of  Newburyport,  I  thank  you  for  taking  the 
time  to  hold  this  hearing  today  in  our  city. 

Thank  you. 

[Mayor  Mead's  statement  may  be  found  in  the  appendix.] 

Chairman  TORKILDSEN.  Thank  you,  Mayor  Mead. 

Senator  Jajuga. 


TESTIMONY  OF  JAMES  JAJUGA,  SENATOR 

Senator  Jajuga.  Thank  you  very  much,  and  thank  you  very 
much  for  this  opportunity  to  testify.  In  addition,  I  want  to  thank 
the  Subcommittee  for  holding  this  hearing  in  Newburyport. 

As  Congressman  Torkildsen  already  knows  and  the  Subcommit- 
tee members  and  staff  can  see  for  themselves,  Newburyport  is  one 
of  the  most  successful  examples  of  a  community  redevelopment  in 
the  Commonwealth  of  Massachusetts,  if  not  the  entire  Nation. 

What  was  once  a  declining  fishing  port  is  now  a  beautiful  tourist 
destination.  Communities  across  the  country  similar  to  Newbury- 
port would  benefit  greatly  from  a  concerted  effort  on  the  part  of  the 
Federal  Government  in  increasing  international  tourism. 

On  the  State  level,  we  are  playing  our  part,  and  that  is,  Rep- 
resentative Frank  Cousins  and  I,  as  the  representatives  of  the  city 
of  Newburyport,  whether  it  is  funding  to  provide  for  more  conven- 
ient parking,  train  service  to  and  from  Boston,  improved  highway 
access,  or  revitalization  of  the  waterfront,  the  Commonwealth  of 
Massachusetts  is  dedicated  to  making  communities  like  Newbury- 
port accessible  and  visitor-friendly.  However,  we  cannot  do  it  alone. 

While  we  currently  host  visitors  from  around  the  world,  there  is 
definitely  room  for  growth. 

I  am  confident  that  the  Federal  Government  could  be  very  suc- 
cessful in  selling  smaller  communities  with  distinct  historical  char- 
acter as  destinations  for  travelers  from  across  the  world. 

Obviously,  such  communities  are  unable  to  reach  the  inter- 
national markets  with  the  same  impact  that  the  U.S.  Government 
can  muster. 

I  applaud  Congressman  Roth,  Congressman  Torkildsen,  and  his 
cosponsors  for  taking  this  proactive  step  toward  expanding  the  Na- 
tion's tourism  industry  and  support  this  legislation  wholeheartedly. 

[Senator  Jajuga's  statement  may  be  found  in  the  appendix.] 

Chairman  Torkildsen.  Thank  you  very  much.  Senator  Jajuga. 

Representative  Frank  Cousins. 

TESTIMONY  OF  REPRESENTATIVE  FRANK  COUSINS 

Representative  Cousins.  Thank  you,  Congressman  Torkildsen. 

Mr.  Chairman,  I  would  like  to  thank  you  for  giving  me  the  oppor- 
tunity to  speak  before  you  today  regarding  H.R.  2579,  the  Travel 
and  Tourism  Partnership  Act  of  1995. 

I  believe  you  should  be  commended  for  holding  this  hearing  in 
the  district  where  people  who  are  directly  affected  by  this  legisla- 
tion will  have  the  opportunity  to  testify  before  you. 

Being  a  former  small  business  owner  and  having  a  loan  through 
the  Small  Business  Administration,  I  know  firsthand  how  impor- 
tant the  Government  programs  can  be  to  improving  the  small  busi- 
ness climate  in  the  Commonwealth  and  how  those  effects  can  di- 
rectly help  small  businesses  continue  to  grow  and  thrive  in  our 
global  economy. 

We  must  realize  that  economy  development,  through  travel  and 
tourism,  is  an  excellent  way  of  creating  jobs  and  expanding  our 
local  tax  base. 

Especially  through  shipping,  a  lot  of  things  have  improved,  and 
as  we  know,  we  are  closer  to  Europe,  1  day  closer  than  in  New 
York,  so  I  think  it  is  a  very  important  piece. 


I  am  in  full  support  of  this  legislation  and  establishment  of  a  na- 
tional tourism  organization  board. 

As  you  know,  I  represent  three  communities — ^Amesbury,  New- 
buryport,  and  Salisbury.  All  of  these  communities  are  popular  tour- 
ist destinations  for  thousands  of  people  every  year. 

It  is  important  to  mention  that  Massachusetts  also  relies  heavily 
on  business  travel. 

That  would  give  our  State  an  excellent  opportunity  to  work  with 
the  Federal  Government  to  expand  the  partnership  with  the  Travel 
and  Tourism  Office  of  Massport  and  also  North  of  Boston  and  most 
especially  our  local  chamber  of  commerce,  who  are  all  represented 
here  today  and  who  do  an  excellent  job  in  promoting  our  region. 

Thousands  of  businessmen  and  women  travel  to  the  North  Shore 
yearly  to  conduct  business  and  our  numerous  industrial  and  office 
parks.  Newburyport  is  certainly  in  dire  need  of  hotel  or  conference 
facilities. 

In  our  communities,  we  must  address  that  situation,  and  we  are 
certainly  working  on  behalf  of  evervbody  to  do  that. 

It  is  important,  when  you  talk  about  travel  and  tourism  partner- 
ships, that  we  have  a  top-notch  facility  to  accommodate  every-day 
tourists  and  the  business  community. 

I  think  it  is  very  important  for  us  to  look  at  this,  and  I  want  to 
thank  your  Subcommittee,  who  has  focused  on  how  this  legislation 
is  going  to  affect  small  businesses  in  the  Sixth  Congressional  Dis- 
trict, and  also,  it  is  very  important  for  us,  being  at  this  end  of  your 
district,  that  we  get  the  special  attention. 

Usually,  a  lot  of  the  attention  is  down  in  the  Salem  area  or  Bur- 
lington, and  it  is  really  wonderful  for  us  to  have  the  opportunity 
to  expand  on  our  area. 

I  want  to  acknowledge  you.  Congressman,  as  being  a  leader  in 
addressing  the  needs  of  small  businesses  throughout  the  district 
and  especially  to  our  communities,  which  we  so  much  appreciate. 

Thank  you  for  giving  me  the  opportunity  to  speak  before  you 
here  today. 

[Mr.  Cousins'  statement  may  be  found  in  the  appendix.] 

Chairman  Torkildsen.  Thank  you  very  much,  Representative 
Cousins. 

I  guess  I  would  just  ask  one  question  to  all  the  witnesses. 

The  whole  nature  of  having  a  national  organization  is  key  as  the 
umbrella,  but  how  would  this  help  in  your  efforts  both  on  the  city 
level  and  on  the  State  level  to  tie  into  that  and  promote  inter- 
national tourism  or  tourism  in  general  here  in  Newburyport  and 
the  greater  Newburyport  area? 

Mayor  Mead.  Congressman,  right  now,  we  market  ourselves  indi- 
vidually, with  some  help,  as  I  said,  through  the  Massachusetts  Of- 
fice of  Travel  and  Tourism  and  the  North  of  Boston. 

We  only  have  limited  resources,  and  to  be  able  to  piggyback  with 
everybody  as  a  package  and  when  you  go  internationally,  particu- 
larly witn  the — as  proposed — the  assistance  of  the  Secretary  of 
State,  it  is  going  to  make  our  job  a  lot  easier  and  more  affordable. 

So,  while  you  can  use  your  strong  arm  of  finances  of  access,  the 
private  part  will  have  the  ability  to  guide  as  to  what  is  necessary. 

Right  now,  we  target  individual  groups  across  Europe,  for  exam- 
ple, and  last  year,  we  had  the  ability  to  host  tourist  directors  from 


Italy,  and  instead  of  us  going  to  individuals,  you  will  be  able  to  use 
the  market  as  a  whole  to  spread  out  our  limited  dollars. 

Chairman  ToRKiLDSEN.  Senator  Jajuga,  Representative  Cousins? 

Senator  Jajuga.  Congressman,  you  should  know  that — I  said  in 
my  testimony  that  we  are  doing  everything  we  can,  and  I  think 
that  is  important  that  you  understand  and  that  I  expound  on  it 
just  a  little  bit. 

We  are  in  the  process  of  expanding  train  service  to  Newburyport, 
dealing  with  our  highways,  and  trying — revitalization,  revitalizing 
our  waterfront,  and  we,  Representative  Cousins  and  I,  have  done 
everything  we  can. 

As  a  matter  of  fact,  in  this  upcoming  budget.  Representative 
Cousins  and  other  legislators  increased  the  tourism  budget  by 
$58,000,  and  what  they  did  is,  of  course,  they  lobbed  it  over  to  me, 
and  now,  I  have  got  to  carry  the  ball  in  the  State  Senate. 

The  problem.  Congressman — and  it  is  not  really  a  problem  lo- 
cally, but  the  problem  is  how  do  we  take  all  these  good  things  that 
are  happening  here  and  market  them  to  a  wider  audience? 

That  is  the  key,  because  I  think,  once  we  do  and  once  they  real- 
ize what  we  have  here,  tourism  will  just  magnify. 

Matter  of  fact,  I  do  not  even  know — and  I  agree  with  the  Rep- 
resentative— I  do  not  even  know  if  we  will  be  able  to  put  all  the 
people  up  that  will  come  here,  and  one  of  the  issues  that  I  have, 
in  speaking  with  people  from  around  the  State,  is  how  much  they 
like  this  area,  but  the  inability  of  us  to  actually  put  those  people 
up  within  a  close  proximity  to  the  area. 

So,  we  have  got  a  twofold  problem.  We  would  love  to  get  inter- 
national tourism,  but  I  agree  with  Representative  Cousins  that  we 
have  got  to  also  address  the  issue  of  where  do  we  put  these  people 
once  they  come  here? 

Chairman  ToRKiLDSEN.  You  may  have  to  open  a  bed-and-break- 
fast  in  your  summer  home. 

Senator  Jajuga.  Well,  that  is  not  quite  what  I  had  in  mind,  but 
thank  you  for  mentioning  it. 

Chairman  Torkildsen.  Representative  Cousins. 

Representative  Cousins.  Just  to  piggyback  on  a  couple  of  com- 
ments, I  think  we  have  got  a  couple  of  areas  we  have  got  to  work. 

Locally,  certainly,  to  accommodate  people — we  really  have  not 
handled  that,  and  we  are  going  to  try  to  work  on  that  as  a  group, 
and  everybody  is  working  on  that  now,  together.  I  think  that  is  im- 
portant. 

I  think  the  other  thing  which  is  really  important  globally — and 
I  have  said  this  publicly. 

I  have  had  an  opportunity  to  travel  a  couple  of  times  within  the 
last  IV2  years,  and  there  is  nothing  worse  than  when  I  go  out  and 
we  do  not  see  our  area  of  Massachusetts  promoted,  and  if  I  go  to 
Washington  or — I  had  the  opportunity  to  be  out  in  San  Francisco 
last  year,  and  you  know,  I  pick  up  someone,  say  Massachusetts, 
they  will  say  Boston,  and  it  does  not  encompass  the  rest  of  our 
State,  and  this,  I  think,  will  give  us  an  opportunity  to  reach  out 
and  pinpoint  areas. 

Of  course,  it  is  really  important  to  me  to  promote  our  area,  North 
of  Boston  here  and  in  the  Newburyport  area,  but  even  if  we  can 
come  up  with  a  more  fair  way  of  promoting  the  whole  State,  espe- 


cially  as  a  region,  because  everything  seems  to  be  directed  at 
Sturbridge  Village  or  Plymouth  or  Boston  or  Salem,  and  we  want 
to  make  sure  we  get  our  fair  share  of  that. 

We  have  a  wonderful  opportunity,  we  are  close  to  Pease  Air 
Force  Base,  we  have  Hanscomb  Field,  we  also  have  Logan  Airport, 
and  it  really  gives  us  a  good  area  of  promoting  our  area  in  terms 
of  tourism  and  getting  people  to  come  to  the  area. 

So,  I  think  this  gives  us  a  good  opportunity,  especially  if  we  can 
tie  it  in  with  what  the  Office  of  Tourism  and  Travel  is  doing  at 
Massport  in  conjunction  with  our  local  chamber  of  commerce.  It 
gives  us  more  of  an  edge  to  promote. 

Chairman  Torkildsen.  Thank  you. 

Are  there  any  other  comments  any  of  you  would  like  to  make  be- 
fore we  go  to  the  next  panel  of  witnesses? 

Mayor  Mead.  I  just  want  to  add  one  thing.  We  are  actually  work- 
ing on  our  overnight  accommodations  and  finishing  up  the  final 
stages  of  urban  renewal  along  the  waterfront. 

So,  hopefully,  by  the  time  that  Mass  Audubon  finishes  its  project, 
we  are  able  to  have  the  funds  for  the  Parker  River  Wildlife  Refuge, 
those  types  of  things  will  be  addressed,  as  I  know  they  are  in  the 
surrounding  communities,  as  well. 

So,  we  are  looking  at  that. 

Right  now,  you  can  get  to  Newburyport  about  any  way  of  trans- 
portation possible,  and  so,  we  want  to  continue  to  do  that  and 
make  sure  that  we  are  marketed,  as  the  Representative  and  Sen- 
ator said,  as  part  of  the  whole. 

Chairman  TORKILDSEN.  Thank  you. 

I  will  just  say,  for  all  three  witnesses — Mayor  Mead,  Senator 
Jajuga,  and  Representative  Cousins — I  have  worked  with  each  of 
you. 

I  know  all  three  are  very  much  interested  in  tourism  and  preser- 
vation issues,  and  I  think  it  has  been  a  terrific  working  relation- 
ship, and  to  borrow  the  phrase  from  the  mayor,  I  mean  it  really 
shows  bipartisanship  at  its  best,  that  when  we  all  look  at  working 
for  the  greater  community,  we  can  get  a  lot  done,  and  I  applaud 
the  work  that  you  have  done,  and  I  also  thank  you  for  taking  time 
out  of  your  schedules  to  testify  here  today. 

Mayor  Mead.  Thank  you  very  much. 

Senator  Jajuga.  Thank  you.  Congressman. 

Representative  Cousins.  Thank  you. 

Chairman  ToRKiLDSEN.  I  would  like  to  call  up  the  next  panel  of 
witnesses. 

Our  next  panel  of  witnesses  are  four  individuals  who  are  very  ac- 
tive in  promotion  of  tourism:  Michelle  Hatem  Meehan,  Executive 
Director  of  the  North  of  Boston  Convention  and  Visitors  Bureau; 
Bill  MacDougall,  Director,  International  Marketing  of  Massachu- 
setts Office  of  Travel  and  Tourism;  Shirley  Magnanti,  President — 
no  stranger  to  anyone  in  Newburyport — President  of  the  Greater 
Newburyport  Chamber  of  Commerce;  and  Maria  Miles,  President  of 
the  Salisbury  "By  the  Sea",  Chamber  of  Commerce. 

Everyone  knows  that  Salisbury  would  not  be  the  same  without 
Maria,  as  well. 
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I  would  like  to  start  with  Michelle  Hatem  Meehan,  the  Rep- 
resentative to  the  White  House  Conference  from  this  area,  for  her 
testimony. 

TESTEMOP^  OF  MICHELLE  HATEM  MEEHAN,  NORTH  OF 
BOSTON  CONVENTION  &  VISITORS  BUREAU 

Ms.  Meehan.  Thank  you  very  much. 

I  would  like  to  begin  by  thanking  you  again,  Congressman 
Torkildsen,  for  your  continued  support  of  the  tourism  industry. 

Those  of  you  who  are  in  the  region,  you  know  exactly  his  support 
over  the  years. 

You  have  long  recognized  the  importance  of  the  tourism  industry 
to  the  Sixth  Congressional  District  of  Massachusetts. 

Chairman  Torkildsen.  You  might  want  to  pull  that  mike  rel- 
atively close,  so  we  can  catch  the  sound. 

Ms.  Meehan.  Thank  you  for  pointing  out  that  you  could  not  hear 
me. 

I  just  wanted  to  start  by,  again,  acknowledging  the  fact  that  Con- 
gressman Torkildsen  has  been  a  supporter  of  tourism  since  the  day 
he  entered  office. 

Basically,  it  is  recognizing  now  the  importance  at  the  national 
level,  and  Congressman  Torkildsen,  by  participating  in  the  White 
House  Conference  on  Travel  and  Tourism  this  past  October  and  ap- 
pointing me  as  1  of  the  33  Massachusetts'  delegates  to  attend,  has 
demonstrated  a  commitment  to  making  sure  there  is  an  Agency  at 
the  national  level  to  promote  travel  and  tourism. 

Just  recently,  the  U.S.  Travel  and  Tourism  Administration  has 
been  removed  from  its  juncture  of  promoting  U.S.  travel  and  tour- 
ism. What  this  hearing  today  does  is  demonstrate  the  importance 
of  the  Travel  and  Tourism  Partnership  Act  of  1995. 

I  am  fully  in  support  of  H.R.  2579,  and  it  is  only  through  the 
passage  of  this  bill  that  we  will  be  able  to  continue  to  advocate  the 
importance  of  tourism  at  the  national  level,  so  that  we  can  reap  the 
economic  return  in  the  Sixth  District  of  Massachusetts. 

One  of  the  things,  so  that  I  do  not  repeat  everything  that  was 
said  by  our  previous  panel,  that  I  need  to  point  out  is  that  the 
United  States  has  an  important  and  growing  industry  in  travel  and 
tourism. 

Economic  development  begins  with  creation  of  jobs,  creation  of 
new  taxes  and  money  flow  that  comes  in  from  other  sources.  In  this 
particular  case,  we  are  talking  about  travel  and  tourism  from  inter- 
national— overseas — destinations. 

Congressman  Toby  Roth  has  recognized  that  tourism  is  an  eco- 
nomic development  tool  at  the  national,  local,  State  levels  and  has 
put  tourism  on  the  map  in  terms  of  economic  development  with 
NAFTA  and  GATT  in  terms  of  jobs  creation  and  economic  return 
to  the  United  States  of  America. 

Congratulations  are  in  order  for  you.  Congressman  Torkildsen, 
for  Congressman  Roth,  and  the  others  who  have  put  this  bill  on  the 
docket. 

Travel  and  tourism  accounts  for  millions  of  jobs  and  generates 
billions  of  dollars  in  tax  revenue  for  the  Federal  Government. 


As  discussed  during  the  White  Conference  on  Travel  and  Tour- 
ism, travel  and  tourism  is  the  economic  powerhouse  supporting  6.3 
million  direct  jobs  and  another  8  million  in  direct  jobs. 

As  Mayor  Mead  pointed  out,  that  is  second  only  to  the  health- 
care industry. 

Tourism  generates  $58  billion  in  Federal,  State,  and  local  taxes 
and  is  among  the  top  three  industries  in  44  States. 

Massachusetts  alone  has  generated  $8.7  billion  by  visitor  spend- 
ing^ 

Five  percent  of  this  is  spent  in  the  North  of  Boston  region. 

Travel  and  tourism  is  also  America's  number  one  service  export, 
producing  a  $22  billion  trade  surplus  to  the  United  States. 

Again,  in  1993  alone,  it  generated  $60  billion  a  year  in  spending 
from  international  visitors,  of  whom  spent  an  average  of  $1,500  per 
visit. 

It  is  important  to  note  that,  as  tourism  grows,  so,  too,  does  the 
manufacturing,  retail,  and  service  industries  that  support  it. 

Tourism  is  one  of  the  few  industries  that  creates  wealth. 

It  is  one  of  the  few  industries  that,  by  investing  money,  we  re- 
turn money,  and  only  by  increasing  those  revenues  to  the  local, 
State,  and  Federal  coffers  can  we  create  wealth  for  all  of  us  who 
are  either  living  here,  employed  here,  and  also  vying  on  wealth  and 
increased  revenue  to  support  the  local  economies. 

If  the  United  States  does  not  aggressively  compete  for  the  tour- 
ism dollar,  it  will  continue  to  lose  its  share  of  international  travel- 
ers and  economic  growth. 

Yes,  I  said  continue  to  lose  it,  because  we  are  losing  it. 

Over  the  past  3  years,  we  have  seen  visitation  to  the  United 
States  from  international  markets  decrease. 

It  has  been  pointed  out  that  other  countries,  our  competition,  are 
spending  more  dollars.  Recently,  Canada  has  increased  its  market- 
ing budget  seven-fold,  to  $80  million  per  year. 

The  United  States  spends  just  $16  million.  That  is  33rd  in  the 
World,  less  than  Malaysia  and  Tunisia  spend  on  travel  and  tour- 
ism. 

So,  Congressman,  in  looking  at  the  question  you  just  asked  the 
previous  panelists,  without  the  dollars  being  spent  at  the  national 
level,  we  cannot  see  visitation  increase  to  the  United  States,  and 
unless  these  people  from  overseas  are  coming  to  the  United  States, 
they  will  not  make  it  to  Newburyport,  they  will  not  make  it  to 
Salisbury,  and  they  will  not  make  it  to  Salem,  Massachusetts. 

We  need  to  ensure  that  other  countries  are  seeing  the  United 
States  as  a  powerhouse  and  as  a  destination,  and  only  by  getting 
them  to  the  United  States  can  we  increase  our  part  of  the  pie  here 
in  the  Sixth  District. 

I  think  that  one  of  the  things  we  need  to  point  out  is  that  the 
move  to  eliminate  the  U.S.  Travel  and  Tourism  Administration  will 
hurt  us  at  the  local  level.  However,  the  need  to  streamline  Govern- 
ment and  downsize  and  eliminate  duplication  of  efforts  is  very  im- 
portant. 

So,  with  that  said  and  knowing  that  we  are  doing  just  that  at 
the  level  of  Massachusetts  tourism,  I  think  it  is  very  important 
that,  when  there  is  an  agency  created — and  in  this  case,  it  would 
be  the  U.S.   Travel   and  Tourism   Organization — that  it  be  very 
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much  in  tune  to  what  other  States  are  doing,  what  is  existing  on 
a  regional  basis,  and  be  sure  not  to  duplicate  efforts  but  to  utilize 
this  as  the  umbrella  organization,  and  we  will  all  take  lead  from 
that  organization  to  where  we  need  to  fill  in  to  supplement  its  ef- 
forts. 

There  are  other  very  important  elements  to  travel  and  tourism 
promotion,  and  there  are  things  that  only  can  happen  at  the  na- 
tional level,  and  that  is  related  to  safety  and  security,  it  is  related 
to  immigration,  it  is  related  to  any  bill  that  has  a  visa  waiver  pro- 
gpram  attached  to  it,  and  other  aspects  of  tourism  promotion  that 
need  to  be  addressed  at  the  national  level. 

Tourism  offers  employment  opportunities  to  the  young  and  old 
alike.  It  is  an  industry  which  opens  doors  to  those  with  Tittle  edu- 
cation while  at  the  same  time  employing  hundreds  of  thousands  of 
people  with  advanced  degrees. 

Tourism  has  a  need  lor  a  culturally  diverse  work  force,  and  it 
thrives  on  speaking  many  different  languages. 

As  manufacturing  jobs  become  scarce,  workers  can  be  retrained 
and  redeveloped  in  the  skills  that  are  necessary  to  excel  in  the 
tourism  industry. 

Colleges  and  universities,  as  well,  are  offering  educational  pro- 
grams to  train  individuals  striving  to  enhance  their  careers  in  the 
tourism  industry. 

It  is  our  challenge  here  in  the  tourism  industry  and  the  chal- 
lenge at  the  national  level  to  ensure  that  tourism  remains  strong 
and  stable  so  that  we  can  continue  to  create  jobs  for  this  new  work 
force. 

The  opportunities  are  many. 

Because  the  travel  industry  is  made  up  of  many  segments,  there 
is  growth,  both  large  and  small  businesses  alike. 

In  an  informal  poll  during  the  White  Conference  on  Travel  and 
Tourism,  nearly  80  percent  of  the  1,700  delegates  in  attendance 
represented  small  businesses. 

That  percentage  mirrors  the  industry  as  a  whole  throughout  the 
country,  and  more  importantly,  in  my  capacity  here  as  the  execu- 
tive director  of  the  North  of  Boston  Convention  and  Visitors  Bu- 
reau, it  mirrors  what  the  tourism  is  here  in  the  Sixth  District, 
small  business. 

In  communities  such  as  Salem,  Rockport,  Gloucester,  Newbury- 
port,  and  Salisbury,  tourism  means  big  business  for  these  small 
businesses. 

It  is  the  mom-and-pop  shops,  quaint  inns  and  bed-and-break- 
fasts,  small  restaurants  that  serve  the  region's  visitors  that  are 
generating  the  local  revenue  and  tax  dollars  for  Massachusetts. 

It  is  the  unique  attractions,  the  natural  resources,  the  historical 
significance  of  communities  such  as  the  above,  as  well  as  commu- 
nities in  Andover,  Lawrence,  Haverhill,  Amesbury,  Ipswich,  Bev- 
erly that  attract  visitors  from  across  the  globe  to  New  England. 

In  a  region  of  the  United  States  that  is  greatly  affected  by 
seasonality,  it  is  critical  that  these  small  businesses  thrive  during 
the  months  of  May  through  October. 

While  we  have  adopted  the  public/private  partnership  approach 
in  Massachusetts,  it  is  imperative  that  it  is  also  adopted  at  the 
Federal  level  so  as  to  promote  the  United  States  as  a  travel  des- 


11 

tination  and  ensure  success  to  small  communities  like  those  in 
Essex  and  Middlesex  counties  across  the  United  States. 

In  closing,  I  just  want  to  indicate  that  not  only  does  it  mean  jobs 
and  revenue  for  each  of  these  communities,  but  it  also  means  we 
are  able  to  share  the  history  of  the  United  States  with  people  from 
across  the  globe. 

It  is  only  by  visiting  our  great  country  that  those  from  Europe, 
Latin  America,  and  Asia  all  experience  what  we  have  been  pre- 
sented through  textbooks,  novels,  and  movies. 

Only  by  visiting  the  United  States  will  they  witness  the  splendor 
of  the  Northshore  coastline,  the  adventure  of  whale  watching  and 
other  boating  excursions,  and  the  cultural  richness  of  communities 
that  are  truly  New  England. 

The  only  way  that  we  can  ensure  people  continue  to  visit  Amer- 
ican destinations  is  to  ask  them  to  come.  This  means  that  we  must 
invest  time  and  money  at  the  local.  State,  and  national  levels  so 
that  we  can  enhance  the  position  of  the  United  States  as  the 
world's  leading  travel  destination. 

The  challenge  is  developing  a  comprehensive  national  strategy  to 
drive  the  industry's  growth  into  the  next  century. 

I  believe  that  the  White  House  Conference  on  Travel  and  Tour- 
ism was  the  first  step  toward  meeting  this  challenge. 

However,  without  the  creation  of  a  National  Tourism  Board  and 
the  National  Tourism  Organization,  the  agency  that  will  be  respon- 
sible for  developing  and  implementing  tourism  policy  and  pro- 
motional strategy,  the  United  States  will  not  proceed  any  further. 

Thank  you  again  for  letting  me  support  this  documentation 
which  has  been  submitted  to  this  organization  and  this  group  here 
today. 

Again,  I  want  to  thank  you,  Congressman  Torkildsen,  for  coming 
and  having  the  hearing  in  our  district  and  know  that  the  North  of 
Boston  Convention  and  Visitors  Bureau,  representing  over  225 
members,  and  its  board  of  directors  is  in  support  of  H.R.  2579. 

Thank  you  very  much. 

[Ms.  Meehan's  statement  may  be  found  in  the  appendix.] 

Chairman  Torkildsen.  Thank  you  very  much  for  your  testi- 
mony. 

Now  we  will  hear  from  Mr.  MacDougall. 

TESTIMONY  OF  BILL  MacDOUGALL,  MASSACHUSETTS  OFFICE 
OF  TRAVEL  AND  TOURISM 

Mr.  MacDougall.  Thank  you  very  much,  Mr.  Chairman. 

It  is  a  pleasure  to  be  here  today  on  behalf  of  the  Weld  Adminis- 
tration and  the  Massachusetts  Office  of  Travel  and  Tourism  and 
also  to  reiterate  our  support  for  H.R.  2579. 

The  passage  of  this  legislation  is  extremely  important,  to  the  en- 
tire travel  industry  in  the  United  States. 

People  forget,  just  20  years  ago  the  United  States  was  not  very 
competitive  when  it  came  to  international  tourism  and  visitation  to 
our  country.  People  tended  to  go  from  the  United  States  to  Eu- 
rope— we  traveled.  These  days,  Europeans,  Asians  are  traveling  to 
the  United  States  in  record  numbers. 

Just  last  year  alone,  1994,  our  most  recent  numbers  indicate  we 
had  19  million  visitors  to  the  United  States.  In  Massachusetts,  we 
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had  1  million  overseas  visitors,  which  was  an  unprecedented  mile- 
stone for  us. 

The  economic  indicators  regarding  international  tourism  are  ex- 
tremely important  to  remember.  There  are  about  6.3  million  direct 
jobs  created  through  travel  and  tourism,  about  8  million  indirect 
jobs. 

In  1994  alone,  we  raised  $8  billion  in  taxes,  and  the  average  ex- 
penditure by  an  international  tourist  who  comes  to  the  United 
States  is  about  $1,500. 

The  entire  travel  and  tourism  industry  in  the  United  States  has 
been  growing. 

Between  1990  and  1995,  we  saw  a  17.7  percent  gn*owth  in  related 
employment;  tourism  is  second  only  to  health-care  in  the  economy 
in  terms  of  creating  jobs. 

The  United  States  is  very  well-positioned  to  attract  international 
visitors  from  around  the  globe.  However,  we  as  a  country  have  dis- 
continued our  marketing  efforts  to  international  visitors  and  have 
put  ourselves  at  a  competitive  disadvantage. 

With  no  uniform  marketing  arm  representing  the  United  States, 
we  will  find  tourists  lured  away  by  other  destinations. 

The  United  States  falls  miserably  behind  other  countries  in 
spending  to  attract  visitors  we  are  33rd  in  terms  of  spending. 

In  fact,  the  reality  of  the  situation  is  we  are  below  Indonesia, 
below  Greece,  and  below  Malaysia  in  expenditures.  We  are,  in  fact, 
below  countries  like  Albania,  because  currently  we  are  spending 
absolutely  nothing. 

With  the  demise  of  the  U.S.  Travel  and  Tourism  Administration 
and  its  Visit  USA  programs,  we  are  finding  ourselves  at  a  great 
disadvantage  to  other  countries  that  are  spending  money  very  ag- 
gressively to  attract  visitors. 

Tourism  is  more — I  have  to  reiterate  this.  This  is  important  to 
understand  when  it  comes  to  how  USTTA  worked  and  the  Visit 
USA  Programs  worked  internationally. 

The  USTTA  became  the  information  centers  for  people  seeking 
information  about  the  United  States.  I  look  at  tourism  as  a  lot 
more  than  just  attractions  and  monuments. 

It  is  also  about  civics,  and  I  find  it  rather  pathetic  to  think  that, 
when  a  student  in  Prague,  Czechoslovakia,  calls  the  American  Em- 
bassy asking  for  a  map  of  the  United  States  or  Massachusetts,  they 
are  told  there  are  none,  because  there  is  no  money  available  to 
print  them. 

I  think  that  is  the  situation  we  are  currently  facing  today. 

In  the  last  15  years,  we  have  also  seen  a  dramatic  change  in  the 
world.  Walls  have  fallen,  borders  once  closed  are  now  open, 
throughout  the  world  a  new  middle-class  is  emerging  with  money 
to  spend,  and  they  want  to  travel  and  see  the  world. 

When  we  think  of  international  competition,  we  tend  to  think  of 
tangible  products  such  as  cars,  TV  sets,  computers.  In  fact,  we  typi- 
cally think  of  manufactured  goods.  We  have  a  global  economy  today 
in  tourism  as  a  service  industry. 

In  February,  the  Commerce  Department  reported  that  our  trade 
deficit  declined  because  foreign  tourism  helped  to  push  American 
exports  of  services  to  a  record  level.  Do  we  need  anymore  proof  of 
the  importance  of  tourism  to  our  economy? 
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In  Massachusetts,  we  have  no  Disney  World,  we  have  no  Las 
Vegas,  we  have  no  Grand  Canyon. 

Our  tourism  industry  is  made  up  of  thousands  of  small  busi- 
nesses, mom-and-pop  businesses,  who  our  office  works  with  on  a 
daily  basis  to  attract  international  journalists  and  press  to  come 
and  see  these  attractions. 

It  is  important  that  a  national  tourism  board  help  those  small 
businesses,  whether  they  be  in  Massachusetts  or  in  Des  Moines. 
The  Federal  Government  has  the  resources  to  position  the  United 
States  and  provide  the  information  to  the  worldwide  market  to  at- 
tract visitors  to  our  shores. 

Tourism  is  vitally  important  to  our  region  of  the  country,  and 
while  other  countries  spend  substantial  amounts  of  money  to  lure 
foreign  visitors,  we  have  put  ourselves  at  a  competitive  disadvan- 
tage. 

If  we  position  ourselves  by  marketing  aggressively  around  the 
world,  we  will  be  able  to  continue  to  attract  visitors  which  benefit 
small  businesses. 

I  want  to  thank  the  Subcommittee  for  the  opportunity  to  speak 
today  on  behalf  of  H.R.  2579. 

[Mr.  MacDougall's  statement  may  be  found  in  the  appendix.] 

Chairman  TORKILDSEN.  Thank  you  very  much.  Bill  MacDougall. 

Now  we  will  hear  from  Shirley  Magnanti. 

TESTIMONY  OF  SfflRLEY  MAGNANTI,  GREATER 
NEWBURYPORT  CHAMBER  OF  COMMERCE 

Ms.  Magnanti.  Thank  you. 

Obviously,  we  all  read  from  the  same  scriptures,  so  you  might 
hear  figures — facts  and  figures  spilled  out,  but  I  do  not  think  that 
is  bad,  because  the  more  often  you  hear  them,  perhaps  maybe  you 
will  understand  how  much  tourism  does  mean  to  us. 

When  we  think  of  tourism,  most  of  us  think  of  people  rushing 
around  for  a  limited  amount  of  time,  creating  inconveniences  that 
we  do  not  like,  yet  we  know  we  must  tolerate  for  one  reason  or  an- 
other. 

However,  through  proper  planning,  that  is  truly  not  tourism 
today.  It  is  not  something  we  should  fear,  it  is  something  we  need 
to  embrace. 

True,  we  need  to  ensure  that  our  individual  communities  con- 
tinue to  control  the  depth  and  the  impact  of  tourism,  as  opposed 
to  it  controlling  them,  but  the  economic  impact  must  be  recognized. 

Tourism  is  one  of  the  fastest-growing  industries  in  the  United 
States  today.  We  must  continue  to  nurture  and  have  it  grow,  both 
domestically  and  internationally,  to  ensure  growth  in  our  jobs  and 
our  economy. 

When  Massachusetts  needed  a  quick-fix  for  employment  and  eco- 
nomic growth,  it  turned  to  tourism,  and  it  worked.  Tourism  is  now, 
as  you  heard,  the  second-largest  industry  in  Massachusetts,  and  we 
aspire  to  make  it  the  first. 

This  is  quite  an  impressing  job,  as  you  can  see  where  the  gn'owth 
came  from  when  you  look  at  some  of  our  domestic  figures  on  the 
national  level. 
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Travel  in  the  United  States  increased  last  year  to  over  a  billion 
person-trips.  They  stayed  for  an  estimated  3.31  days.  In  Massachu- 
setts, they  spent  $352  on  their  trip. 

How  does  this  affect  us,  and  where  do  we  go  from  here? 

To  answer  the  first  question,  all  we  have  to  do  is  review  some 
figures  from  1994. 

We  had  over  27,436,000  visitors,  who  were  responsible  for  the 
creation,  as  our  Congressman  said,  of  112,000  jobs  and  a  payroll 
of  over  $2.24  billion,  and  the  growth  goes  on  from  there,  business 
by  business,  community  to  community. 

Where  do  we  go  from  here?  Clearly,  we  must  do  more  to  main- 
tain our  current  levels  in  order  to  ensure  stability  and  growth  in 
both  jobs  and  our  economy. 

One  of  the  key  areas  for  the  growth  is  the  international  market. 
Out  of  27-plus  million  visitors  to  Massachusetts  last  year,  only  1.5 
million  were  from  the  international  market,  and  as  you  have  heard, 
it  is  going  down,  not  up. 

This  market  is  not  only  important  for  its  cultural  exchange,  but 
financially,  as  well.  They  spend  more  than  double  the  amount  of 
dollars  received  from  the  domestic  traveler. 

With  the  abolishment  of  the  USTTA,  we  can  and  will  take  a 
giant  step  backwards  in  the  international  market.  We  cannot  allow 
that  to  happen.  That  is  why  it  is  important  for  bill  H.R.  2579, 
which  establishes  the  National  Tourism  Board  and  a  National 
Tourism  Organization,  be  passed. 

Through  this  public-private  partnership,  we  will  be  able  to  better 
understand  the  needs  of  our  industry,  allowing  us  to  build  a  more 
effective  program  to  market  the  United  States  internationally. 

It  is  also  a  positive  step  in  having  this  privately  funded,  as  op- 
posed to  taxpayer  funding. 

One  of  the  inefficiencies  of  the  USTTA  was  marketing  to  the  gen- 
eral public. 

I  hope  we  will  take  a  page  from  the  successful  international  mar- 
keting approach,  where  they  market  the  United  States  through  our 
travel  agents  and  set  up  a  similar  system  that  will  be  more  effec- 
tive in  marketing  the  United  States  internationally. 

Thank  you  for  your  concerns.  We  need  our  international  travel- 
ers, and  I  do  hope  this  passes. 

[Ms.  Magnanti's  statement  may  be  found  in  the  appendix.! 

Chairman  Torkildsen.  Thank  you  very  much,  Shirley  Magnanti. 

Now,  we  will  hear  from  Maria  Miles. 

TESTIMONY  OF  MARIA  MILES,  SALISBURY  CHAMBER  OF 

COMMERCE 

Ms.  Miles.  Thank  you.  Congressman  Torkildsen,  for  having  us. 

I  am  so  pleased  that  the  United  States  is  finally  focusing  on  tour- 
ism on  an  international  level.  I  can  tell  you  firsthand,  from  having 
property  up  at  Salisbury  Beach,  that  it  was  something  I  did  not 
even  consider  up  until  5  years  ago. 

I  just  thank  God  that  I  hooked  into  the  North  of  Boston  Conven- 
tion and  Visitors  Bureau.  I  was  always  with  them  as  far  as  doing 
small  ads,  but  when  North  of  Boston  was  saying  we  need  to  pro- 
mote ourselves  in  France,  in  Germany,  in  Spain,  I  said  who  are 
they  kidding,  who  is  coming  from  these  areas? 
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The  only  Europeans  I  knew  that  were  coming  were  the  family 
that  needed  a  green  card  and  a  place  to  stay,  but  in  joining  up  with 
North  of  Boston,  I  started  with  small  ads,  and  I  was  starting  to  see 
people  from  Italy,  from  France,  the  Canadian  market  picked  up, 
and  I  said,  my  God,  this  is  something. 

I  never  dreamed  they  would  be  coming.  How  could  they  come  if 
they  did  not  know? 

We  promoted  ourselves  as  a  region,  which  also  helped,  when  peo- 
ple are  going  on  vacation,  they  want  a  lot  for  their  money.  They 
do  not  want  to  just  sit  on  the  beach  or  just  go  to  the  shops  in  New- 
buryport.  They  want  a  lot. 

We  give  them  everything  from  antiquing  to  swimming,  and  this 
helps. 

Imagine,  on  a  higher  level,  what  would  happen.  I  can  tell  you  not 
just  as  a  chamber  head  but  as  a  person  with  a  business — we  have 
15  apartments  and  5  houses — that  depends  solely  on  tourism  that 
the  response  we  are  getting  from  Canada  is  phenomenal. 

Last  week  alone,  our  ad  up  in  Canada  brought  us  600  labels.  I 
have  also  received  150  separate  requests  to  come  to  Salisbury.  This 
was  a  market  that  had  fallen  off.  These  are  disposable  dollars. 
These  are  dollars  that  do  not  affect  our  taxpayers.  This  is  money 
that  we  need. 

By  the  same  token,  we  are  receiving  people  from  Germany  and 
Europe.  We  have  people  Michelle  had  brought  from  the  North  of 
Boston  that  came  and  said  can  you  do  a  fam-tour?  I  said  abso- 
lutely. I  am  seeing  the  results  of  that.  This  is  on  a  small  scale. 

The  people  who  stayed  from  Germany  spent  $1,000  at  the 
amusement  park.  They  asked  me  to  make  reservations  down  on  the 
Cape  when  to  go  to  Nantucket  they  went  to  the  malls  in  Maine  and 
visited  New  Hampshire.  It  was  unbelievable  the  amount  of  money 
they  spent  that  did  not  hurt  our  taxpayers. 

The  main  thing  is  that  we  need  to  do  this  on  a  higher  level.  We 
need  the  Government  to  do  this,  Congress  to  address  it,  because  if 
people  are  coming,  they  are  traveling  the  way  they  are  traveling 
all  over  the  world — they  will  come  the  United  States,  even  Switzer- 
land called  this  week — there  are  no  borders  for  the  international 
traveler. 

They  will  come  to  Salisbury,  they  will  go  to  New  York,  they  will 
go  everywhere,  but  we  ourselves  have  to  promote  ourselves  as  a 
United  States. 

I  mean  I  see  a  problem  right  now,  Peter,  that  is  something  you 
need  to  address,  that  there  are  States  that  will  not  join  with  us, 
that  will  not  allow  our  brochures  in  those  States,  and  I  try  to  ex- 
plain to  them,  on  our  border  communities,  when  people  are  coming 
from  Europe,  they  do  not  know  borders.  They  want  a  lot  to  do  for 
their  money. 

Once  they  have  finished  with  Massachusetts,  they  want  to  be 
able  to  say  what  else  is  there?  They  want  to  go  to  the  malls  in 
Maine,  they  want  to  go  into  New  Hampshire,  but  if  New  Hamp- 
shire and  a  couple  of  other  States  will  not  carry  our  brochures,  this 
hurts  as  a  whole.  This  is  something  else  you  do  need  to  address. 

Not  to  repeat  anything  that  any  of  my  colleagues  have  repeated, 
I  just  want  to  summarize  by  saying  I  support  the  bill,  H.R.  2579, 
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and  I  really  hope  that  it  does  pass,  and  if  there  is  anything  we  can 
do,  we  work  as  a  whole  we  will  be  only  too  happy  to  work  with  you. 

[Ms.  Miles'  statement  may  be  found  in  the  appendix.] 

Chairman  ToRKlLDSEN.  Thank  you  very  much,  Maria  Miles. 

Maria,  the  points  that  you  make  are,  I  think,  right  to  the  heart 
of  the  matter. 

Just  like  on  the  regional  level,  I  am  pushing  legislation  to  have 
Essex  County  designated  as  a  historic  district  with  the  National 
Park  Service,  because  visitors  may  not  know  the  distinction  be- 
tween one  town  or  one  city,  and  when  they  are  looking  for  the  his- 
tory of  an  area  or  the  natural  beauty,  that  is  what  is  drawing  them 
here. 

Also,  as  you  point  out,  when  visitors  come  from  other  countries, 
they  know  there  are  States,  but  they  think  they  are  coming  to 
America,  and  they  may  blur  the  distinction  between  New  Hamp- 
shire and  Massachusetts  or  Massachusetts  and  Vermont  or  even 
Maine  or  other  States,  and  so,  that  promotion  is  key. 

I  guess  that  leads  into  a  question  similar  to  what  I  asked  our 
elected  officials  today  and  something  that  you  have  touched  upon 
in  your  testimony  already. 

With  the  umbrella  organization  from  the  Federal  Government, 
how  will  that  make  your  job  easier?  Because  all  of  you  are  involved 
in  the  actual  promotion  of  tourism.  How  will  that  help  you  do  a 
better  job  of  what  you  are  doing  right  now? 

How  will  that  allow  you  to  tie  in  other  areas  where  perhaps  you 
cannot  tie  in  now  without  the  Federal  umbrella  being  there? 

Ms.  Meehan.  Actually,  I  think  this  panel  represents  the  state- 
wide level  of  that  type  of  communication.  We  have  here — and  in 
the  next  panel,  the  small  businesses  will  be  talking. 

The  small  businesses  rely  on  their  local  chamber  of  commerce. 
Shirley  Magnanti  and  Maria  are  two  of  the  local  representatives 
here.  They  rely  on  their  chamber  to  assist  them  as  a  marketing 
arm,  as  a  development  arm. 

In  turn,  the  chambers  of  commerce  throughout  this  region  rely 
on  the  North  of  Boston  Convention  and  Visitors  Bureau,  which  is 
the  regional  entity,  which  receives  State  funding  and  does  promote 
all  of  the  communities  within  its  boundaries. 

In  turn,  we  cannot  do  it  alone.  We  do  it  with  the  support  of  the 
Massachusetts  Office  of  Travel  and  Tourism.  Massachusetts  Office 
of  Travel  and  Tourism  is  the  official  Agency  promoting  the  State 
of  Massachusetts  and  all  of  its  tourism  attractions. 

We  jump  to  the  next  level  of  New  England. 

There  are  partnerships  that  cross  State  borders  and  promote 
New  England  as  a  destination,  and  as  you  pointed  out,  folks  that 
are  over  in  London  or  in  France — they  are  coming  to  the  United 
States,  or  they  coming  to  New  England,  or  they  call  it  Boston. 

When  people  overseas  say  we  are  going  to  Boston,  do  not  be  mis- 
taken. They  are  not  going  just  to  the  city  of  Boston.  That  is  where 
they  think  they  are  going  when  they  come  to  anything  within  prob- 
ably 200  miles  of  Logan  Airport. 

The  point  is,  when  we  talk  about  how  do  people  learn  about  the 
United  States  and  the  many  tourism  attractions  from  the  east 
coast  all  the  way  out  to  California  and  Hawaii,  it  is  through  a  Fed- 
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eral  promotional  entity,  and  that  is  the  same  way  we  learn  about 
visitation  in  other  countries. 

So,  without  that  national  promotional  arm,  we  do  not  get  the 
start.  We  can  only  do  so  much  at  the  local  and  Statewide  level. 

When  we  take  a  look  at  the  budgets  that  we  are  working  with — 
I  mentioned  the  fact  that  the  United  States  spends  $16  million. 

Just  as  a  comparison,  the  State  of  Massachusetts,  through  the 
Massachusetts  Office  of  Travel  and  Tourism,  has  spent  anywhere 
from  $9  million  to  $13  over  the  past  5  years.  That  is  in  comparison 
to  what  the  United  States  is  spending  as  whole. 

I  think  it  is  important  that  we  realize,  again,  that  it  takes  money 
to  make  money  in  the  tourism  industry.  Only  by  investing  money 
in  tourism  promotion  can  we  compete  with  other  countries,  so  that 
these  international  visitors  are  coming  into  our  country,  and  there 
it  becomes  our  task  at  communicating  with  them  what  they  can  do 
once  they  are  here  and  get  them  to  spend  their  dollars  in  our  local 
communities. 

So,  I  hope  that  answered  your  question.  Congressman 
Torkildsen.  Without  the  umbrella  agency  of  the  U.S.  Travel  and 
Tourism  Promotional  Board,  we  cannot  bring  back  the  revenue  and 
the  jobs  to  our  local  communities  that  we  all  need  to  succeed. 

Chairman  Torkildsen.  I  think  that  is  right  to  the  point. 

Anyone  else? 

Mr.  MacDougall.  Let  me  just  follow  up  on  that. 

Having  worked  with  the  USTTA  in  a  number  of  destinations 
around  the  world,  I  found  that  they  did  become  very  stagnant,  very 
bureaucratic,  and  had  lost  the  focus  of  what  it  was  to  market  the 
United  States  as  a  whole,  and  I  think  they  put  themselves  in  the 
middle  of  a  firing  range,  and  they  easily  get  shot  at  in  the  last 
year,  to  the  point  where  they  are  not  here  anymore. 

I  also  have  to  say  that  Massachusetts  markets  itself  very  well 
around  the  world.  We  have  over  a  million  international  visitors 
coming  here.  Those  numbers  are  not  decreasing  in  this  State.  They 
are  decreasing  nationally.  So,  we  are  beating  the  trends. 

We  also  spend  a  great  deal  of  money  to  position  ourselves  around 
the  world.  We  are  in  10  major  markets.  We  are  the  sixth  most  pop- 
ular destination  for  international  visitors  who  come  to  the  United 
States. 

Our  competition,  direct  competition,  are  the  gateway  cities  of 
New  York,  L.A.,  Miami,  and  Las  Vegas  has  become  a  gateway  city 
for  Asia  these  days. 

So,  we  are  doing  very  well.  However,  the  reality  is  that  we  need 
a  national  organization  to  market  for  a  couple  of  reasons. 

One  is  that,  while  we  are  an  easy  gateway  for  Europe,  we  are 
not  necessarily  a  gateway  for  the  Far  East  and  Asia.  They  tend  to 
stop  through  California  or  other  points. 

People  forget  that  international  visitors,  people  in  Europe  and 
Asia,  tend  to  have  a  lot  more  vacation  time  than  we  do.  Some  of 
these  countries  work  on  about  4  to  6  weeks  worth  of  vacation  time. 

So,  when  they  are  making  a  trip  for  2  weeks,  it  may  be  a  portion 
of  their  vacation  time  that  they  are  taking. 

They  are  also  not  necessarily  coming  here  just  to  go  to  one  des- 
tination; they  are  looking  at  multiple  destinations. 
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So,  if  we  are  working  to  move  them  from  L.A.  to  New  England, 
that  is  what  a  national  organization  is  able  to  help  us  do. 

The  other  issue  that  is  very  important  to  understand — inter- 
nationally, we  are  not  the  product.  It  is  not  Massachusetts  by  it- 
self, as  well  as  we  market  ourselves.  The  destination  is  marketed 
by  the  travel  industry  as  New  England. 

Those  borders  start  to  disappear  very  quickly.  People  do  not 
know  the  difference  between  Seabrook  and  Salisbury.  They  are 
looking  at  the  entire  region  as  a  whole. 

We  are  very  fortunate  to  be  the  gateway.  Wherever  they  are 
going,  if  they  are  going  to  Vermont,  if  they  are  going  to  Maine,  we 
nave  got  them  for  a  period  of  time,  and  our  objective  is  to  market 
those  areas  that  we  can  move  them  into. 

People  come  here  for  a  number  of  faceted  reasons.  They  come 
here  to  shop,  they  come  here  to  see  attractions,  they  come  here  to 
experience  the  culture  and  the  life. 

While  we  are  doing  very  well  here  in  this  State,  the  reality  is 
there  has  to  be  a  larger  message,  and  that  message  is  what  the 
United  States  represents  as  a  whole  when  it  comes  to  marketing, 
and  I  think  that  that  is  what  a  new  organization,  structured  much 
differently  than  the  previous  organization  and  market-focused,  can 
achieve. 

Chairman  TORKILDSEN.  Thank  you.  Bill. 

Shirley  or  Maria? 

Ms.  Magnanti.  I  think  that,  previously,  when  we  went  into  the 
tourism  market,  we  were  all  in  competition  with  one  another,  and 
I  think,  even  here  in  the  Northshore,  in  the  North  of  Boston,  you 
found  each  community  competing,  and  that  is  not  so  anymore,  as 
many  of  us  belong  on  the  North  of  Boston  board  and  the  executive 
board,  and  we  work  together  as  a  team,  because  we  really  under- 
stand the  wealth,  the  health,  and  the  success  of  this  program  is 
working  together  as  a  team,  but  still,  without  North  of  Boston, 
without  Massachusetts  Office  of  Travel  and  Tourism,  and  without 
the  Federal  effort,  little  old  Newburyport  would  have  little  money 
to  make  an  impact  in  this  market. 

It  does  help.  It  creates  the  recognition  for  Massachusetts.  Then 
it  is  up  to  our  State  to  flag  the  interest  and  to  bring  the  people  into 
the  State,  and  then  it  is  up  to  us. 

It  is  up  to  us,  the  13  regions,  to  bring  them  into  the  regions  and, 
then,  from  the  13  regions,  it  comes  down  to  the  chambers  and  the 
tourism  committees  to  bring  them  in  to  the  individual  tourist,  but 
it  starts  with  you,  it  starts  with  the  United  States,  and  I  do  hope 
that  this  passes,  and  I  do  hope  that  you  take  every  advantage  of 
looking  at  some  of  the  failures  of  the  USTTA  and  make  sure  that 
is  corrected  in  this  group. 

One  other  thing,  if  I  may  put  a  plug  in,  a  little  off  the  subject. 
I  think  Mayor  Mead  had  alluded  to  the  Parker  River  National 
Wildlife  funding  for  our  visitor  information  center. 

For  us,  that  is  a  very  important  piece,  and  I  would  like  to  make 
sure  that  you  are  in  support  of  that  and  everything  is  being  done 
to  see  that  we  can  get  funding  and  get  that  moving  on  after,  what, 
a  decade. 

Chairman  TORKILDSEN.  Just  to  respond  to  that,  I  am  actively 
pursuing  that.  As  many  people  know,  with  the  site,  what  was  not 
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expected  when  the  first  site  was  purchased  was  that  it  was  con- 
taminated. The  cleanup  has  taken  place,  and  I  am  aggressively 
pursuing  funds. 

Hopefully,  I  will  have  something  to  announce  in  the  next  month 
or  so,  but  at  the  moment,  it  is  just  one  of  several  projects  I  am 
working  on,  but  I  hope  that  we  can  bring  it  to  a  successful  conclu- 
sion this  year. 

Obviously,  the  sooner  we  do,  the  better,  because  it  will  be  a  key 
way  of  letting  people  know  about  just  some  of  the  valuable  part  of 
the  environment  that  we  have  up  here. 

Did  anyone  want  to  make  any  final  comment  before  we  go  on  to 
the  next  panel? 

Ms.  Miles.  Both  Bill  and  Shirley  had  said  what  I  wanted  to  say, 
the  fact  that  we  do  have  to  break  down  barriers  and  that,  if  we  pro- 
mote ourselves  as — instead  of  the  United  States,  with  beaches — 2 
coasts  of  beaches,  we  are  a  far  more  inviting  place  to  come  to. 

The  other  thing  I  wanted  to  mention — so  important  is  tourism 
that  even  the  Anna  Jaques  Hospital  puts  out  a  brochure,  which  we 
give  to  the  reservation  and  to  all  our  little  tourist  stops  and  motels, 
because  it  is  important  even  to  them  to  bring  the  tourist  to  the  hos- 
pital. 

So,  I  guess  they  want  to  be  number  one.  They  want  the  number 
two  business,  also.  This  is  important. 

Once  again,  thank  you,  Peter,  for  bringing  this  to  our  attention. 
We  are  really  appreciative. 

Chairman  TORKILDSEN.  My  pleasure. 

Also,  to  pick  up  on  what  Representative  Cousins  said  earlier,  too, 
for  me  it  is  important,  as  a  Member  of  Congress,  to  learn  what  peo- 
ple who  are  actually  involved  in  an  industry  think  about  legislation 
before  you  enact  it,  and  it  is  just  not  practical  to  think  everyone 
can  fly  to  Washington  to  testify  at  a  hearing. 

That  is  why  it  was  important  to  me  to  have  this  hearing  here  in 
Newburyport,  where  I  could  hear  from  you  and  include  your  testi- 
mony as  part  of  the  official  record  for  this  legislation  for  other 
Members  to  review,  as  well,  before  the  bill  is  reported  out  of  com- 
mittee, which  will  be  very  soon. 

I  want  to  thank  you  all  for  your  efforts  on  behalf  of  tourism  at 
the  State,  regional,  and  local  level,  and  also  thank  you  for  making 
time  from  your  schedules  to  testify  today. 

Thanks  very  much. 

If  we  could  ask  the  third  and  final  panel  to  please  come  forward. 

Our  third  and  final  panel  for  the  hearing  is  comprised  of  individ- 
uals who  have  a  direct  interest  in  tourism.  They  are  all  small  busi- 
ness owners  or  people  who  deal  directly  with  the  tourists  them- 
selves. 

Ann  Lagasse  from  Piper  Properties — Ann  was  actually  one  of  the 
first  people  to  come  to  my  office  in  Washington  to  talk  about  the 
tourism  industry,  and  she  happened  to  note  that,  in  my  office  in 
Washington,  DC,  I  have  a  print  of  the  Firehouse  Theater  hanging 
up  inside  my  office.  So,  those  of  you  who  come  down  to  Washington 
will  note  that,  as  well. 

Phyllis  TeSelle  from  New  England  Holidays;  Mary  Ann  Abbott 
from  Abigail's  Fashion;  and  Kathy  Aiello  from  the  Custom  House 
Maritime  Museum. 
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Also  scheduled  to  testify  this  morning  was  Tricia  Hamilton.  How- 
ever, at  the  last  minute,  she  was  not  able  to  make  it,  but  if  there 
is  no  objection,  we  will  include  her  statement  as  part  of  the  record, 
as  well. 

[Ms.  Hamilton's  statement  may  be  found  in  the  appendix.] 
Chairman  TORKILDSEN.  Ann,  if  we  could  ask  you  to  start. 

TESTIMONY  OF  ANN  LAGASSE,  PIPER  PROPERTIES 

Ms.  Lagasse.  Thank  you,  Peter.  We  appreciate  you  having  it  in 
Newburyport.  We  have  a  lot  of  exciting  things  going  on  here,  but 
we  obviously  need  more  help  and  support,  especially  on  the  Federal 
level. 

I  want  to  address  in  my  testimony  the  effects  increased  tourism 
will  have  on  our  local  economy. 

We  know  that  the  travel  and  tourism  industry  is  a  hidden  power- 
house for  economic  growth,  and  we  know  that  the  industry  is  ex- 
pected to  grow  twice  as  fast  as  the  overall  economy. 

So,  it  makes  sense  that  our  political  and  business  leaders  want 
to  tap  into  the  potential  to  help  our  local  economies. 

The  Sixth  Congressional  District  of  Massachusetts  is  composed  of 
small  cities  and  towns,  all  established  prior  to  our  country's  earn- 
ing its  independence. 

This  area  has  tremendous  historic  resources,  including  historic 
sites,  properties,  and  architecture,  which  tells  the  distinct  and  val- 
uable story  of  our  country's  people  during  the  17th,  18th,  and  19th 
century. 

These  historic  assets  are  being  threatened  by  limited  resources 
of  less  public  and  private  support. 

Our  downtowns  are  also  struggling  but  against  the  trends  of  ur- 
banization, including  mall  development,  big-box  retailer  growth, 
and  other  sprawl.  Small,  independent  retail  businesses  are  nec- 
essary and  critical  to  our  downtowns  and  our  communities. 

Small,  independent  retail  businesses  fill  the  small  historic  down- 
town spaces  that  the  large  national  chains  do  not  want,  because 
they  do  not  meet  their  site  criteria. 

Small  business  provides  the  economic  basis  for  our  small  cities 
and  towns.  For  every  dollar  of  sales  in  a  local  retailer,  67  cents  of 
that  dollar  is  recirculated  into  the  local  economy  versus  10  cents 
of  a  national  chain. 

Survival  of  small  retail  businesses  results  in  survival  of  our 
downtown.  Successful,  attractive  downtowns  create  a  sense  of  com- 
munity pride  and  a  sense  of  place. 

When  that  happens,  community-wide,  real  estate  values  and  real 
estate  tax  bases  are  maintained  and  increased,  the  basis  of  a  finan- 
cially stable,  successful  community. 

Tourism  dollars,  whether  national  or  international,  can  add  tre- 
mendously to  the  economics  of  a  community. 

Specifically,  the  international  traveler  stays  longer,  has  more  dis- 
posable income,  and  wants  to  understand  and  experience  America's 
culture  and  history.  Heritage  tourism,  visiting  our  historic  sites,  is 
part  of  the  solution  to  maintaining  our  historic  resources. 

Increased  tourism,  shopping,  dining,  and  spending  money  is  part 
of  the  solution  to  maintaining  our  downtowns. 
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Eco-tourism  has  also  seen  tremendous  growth  in  our  country  and 
at  many  sites  in  the  Sixth  Congressional  District.  Specifically, 
Newburyport  attracts  the  international  bird-watching  community 
to  Plum  Island  and  the  Merrimack  River  and  its  estuaries. 

In  conclusion,  the  impact  of  tourism,  both  international  and  na- 
tional, does  and  will  continue  to  be  an  important  part  of  our  local 
economics  in  the  Sixth  Congressional  District. 

Passage  of  this  bill  and  establishment  of  the  National  Tourism 
Board  will  help  ensure  growth  and  a  coordinated  approach  to  at- 
tracting more  visitors  to  our  country  and  specifically  to  our  region. 

To  promote  our  area's  message  to  the  international  travel  mar- 
kets will  be  expensive  and  a  major  coordination  effort.  To  work  as 
a  partner  with  this  new  agency  makes  sense,  economic  sense.  Our 
cultural  organizations,  our  museums,  our  downtowns,  and  our  tax 
base  will  benefit. 

[Ms.  Lagasse's  statement  may  be  found  in  the  appendix.] 

Chairman  Torkildsen.  Thank  you,  Ann. 

Now,  we  will  hear  from  Phyllis  TeSelle. 

TESTIMONY  OF  PHYLLIS  TeSELLE,  NEW  ENGLAND  HOLIDAYS 

Ms.  TeSelle.  Thank  you.  Congressman. 

As  New  England  Holidays  is  a  receptive  tour  operation,  we  are 
definitely  thrilled  to  be  here  and  to  give  our  support  for  this  bill. 

With  the  demise  of  the  USTTA,  there  is  a  gaping  need  for  the 
United  States  to  have  a  representation  overseas  to  promote  travel 
and  tourism  to  this  country. 

This  is  assuming  that  we  are  interested  in  the  growth  of  overseas 
visitors  to  this  country,  and  certainly,  for  economic  reasons,  that 
seems  very  apparent. 

I  will  not  repeat  all  of  the  statistics  that  others  have  given,  but 
it  is  definitely  a  way  of  showing  how  important  tourism,  inter- 
national tourism  is  to  us,  and  according  to  the  Economic  Intel- 
ligence Unit  and  Business  International,  long-haul  trips  to  North 
America  are  forecast  to  rise  by  nearly  60  percent  between  1995  and 
the  year  2000. 

Relative  dollar  weakness  is  partly  responsible,  together  with  a 
continuation  of  the  established  trend  for  the  United  States,  to  rise 
in  relative  popularity  as  a  long-haul  destination. 

Travel  and  tourism,  as  has  already  been  stated,  will  employ  1 
out  of  every  9  by  the  year  2000. 

The  unprecedented  increase  in  international  eco-tourism  should 
enable  our  region  to  realize  its  potential  as  a  destination  with  un- 
limited opportunities  for  this  travel  market. 

There  are  some  concerns. 

Hopefully,  the  marketing  plan  of  the  new  National  Tourist  Orga- 
nization will  pay  more  attention  to  educating  the  travel  trade,  tne 
overseas  travel  agent,  rather  than  attempting  to  cater  individually 
to  the  consumer. 

Again,  according  to  the  U.S.  Travel  Data  Center,  nearly  two- 
thirds  of  all  overseas  travelers  to  the  United  States  reported  that 
they  used  a  travel  agent  as  a  source  of  information. 

We  can  take  a  good  example  from  the  tiny  country  of  Switzer- 
land, whose  travel  and  tourism  promotion  efforts  have  resulted  in 
a  travel   agent  manual   called   Selling  Switzerland,   to   which   all 
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knowledgeable  U.S.  travel  agents  refer  when  advising  clients  on 
travel  to  Switzerland,  and  a  partnership  between  the  select  group 
of  U.S.  agents,  Switzerland's  National  Tourism  Office,  and  ICTA, 
which  is  the  Institute  of  Certified  Travel  Agents,  called  the  Swit- 
zerland Network. 

Last,  a  major  part  of  the  National  Tourist  Organization  efforts 
should  be  directed  at  competing  globally  in  electronic  destination 
management  and  marketing. 

This  organization  must  take  the  lead  in  the  setup  and  manage- 
ment of  travel  and  tourism  information  via  the  Internet,  and  again, 
we  can  take  a  lesson  from  our  neighbors  in  Europe  as  to  how  the 
presence  of  the  Worldwide  Web  should  be  arranged  nationally. 

Thank  you  very  much,  Congressman  Torkildsen. 

[Ms.  TeSelle's  statement  may  be  found  in  the  appendix.] 

Chairman  Torkildsen.  Phyllis,  thank  you  for  your  testimony. 

Now  we  will  hear  from  Mary  Ann  Abbott. 

TESTIMONY  OF  MARY  ANN  ABBOTT,  ABIGAIL'S  FASfflONS 

Ms.  Abbott.  Thank  you  very  much  for  asking  me  to  testify. 

In  Newburyport,  which  is  part  of  the  Sixth  Congressional  Dis- 
trict, there  are  over  100  small  businesses  in  the  immediate  down- 
town area  who  derive  between  40  to  50  percent  of  their  revenues 
from  tourism  activities. 

We  as  business  people  recognize  the  need  for  tourist  to  supple- 
ment our  sagging  regional  sales  volume. 

Many  of  our  tourists  come  from  the  United  States  and  Canada. 
However,  there  has  been  an  ever-increasing  number  from  Europe 
and  Asia. 

These  international  tourists'  presence  has  been  more  recognized 
as  their  purchasing  habits  are  very  different  from  the  U.S.  tourists. 

The  international  tourist  spends  a  lot  of  money  to  get  here,  and 
while  vacationing  here,  they  tend  to  spend  more  money  in  our  busi- 
nesses than  U.S.  tourists  do. 

What  this  does  is  help  both  the  local,  regional,  and  national  econ- 
omy. For  every  dollar  a  tourist,  whether  international  or  domestic, 
spends  in  our  cities,  like  Ann  said,  67  percent  of  that  dollar  gets 
reinvested  into  this  area  in  which  to  spend. 

This  is  not  the  case  of  the  big  businesses,  where  an  average  of 
10  cents  gets  reinvested  in  the  area. 

This  is  a  very  important  point  for  small  businesses,  because  what 
this  means  is  that  the  small  businesses,  in  essence,  are  a  large 
support  of  that  area's  tax  base  and,  subsequently,  the  economic  in- 
frastructure of  the  area. 

Many  small  businesses  rely  on  local  traffic  to  generate  their  an- 
nual revenue.  In  a  sagging  economy,  tourist  dollars  are  sometimes 
the  difference  between  staying  in  business  and  filing  for  bank- 
ruptcy. 

With  the  onslaught  of  technology,  our  world  has  become  a  much 
smaller  place.  We  can  chat  nightly  with  our  countries  on  the 
Worldwide  Web.  We  can  fly  from  Boston  to  Paris  on  the  Concord 
in  a  matter  of  a  few  hours. 

It  would  be  very  unwise  economically  to  separate  ourselves  from 
the  rest  of  the  world  and  lose  the  opportunity  to  grow  our  busi- 
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nesses  due  to  a  lack  of  ability  to  disseminate  information  to  people 
in  other  parts  of  the  globe. 

Tourists  who  come  to  the  United  States,  are  like  our  own  citizens 
who  vacation  abroad.  They  want  to  bring  back  a  memento  of  their 
vacation  and  are  very  eager  to  find  one. 

When  they  do  find  one,  the  economic  exchange  that  has  occurred 
starts  a  monetary  flow  that  trickles  all  the  way  up  to  the  national 
level. 

Tourism  is  a  very  important  part  of  our  business  in  Newbury- 
port,  and  we  would  very  much  like  to  see  a  responsible  organiza- 
tion formed  to  disseminate  the  information  and  market  our  commu- 
nity and  our  Nation. 

If  we  do  not  do  this,  then  the  rest  of  the  world  will  only  know 
of  us  as  they  read  in  the  history  books  and  watch  us  on  TV,  and 
as  a  small  businessperson,  I  definitely  urge  the  passage  of  this  bill. 
Thank  you  very  much  for  sponsoring  it. 

[Ms.  Abbott's  statement  may  be  found  in  the  appendix.] 

Chairman  Torkildsen.  Thank  you  very  much,  Mary  Ann. 

Now,  our  final  witness  is  Kathy  Aiello  from  the  Custom  Maritime 
Museum. 

TESTIMONY  OF  KATHY  AIELLO,  CUSTOM  HOUSE  MARITIME 

MUSEUM 

Ms.  AlELLO.  Good  afternoon,  Congressman  Torkildsen.  Thank 
you  for  the  opportunity  to  testify  today  in  support  of  H.R.  2579,  the 
Travel  and  Tourism  Partnership  Act  of  1995. 

I  am  here  today  representing  Newburyport's  museums  and  rich 
historical  resources,  specifically  the  Custom  House  Maritime  Mu- 
seum, the  Cushing  House  Museum,  and  Lowell's  Boat  Shop  in 
Amesbury. 

Ultimately,  we  believe  the  passage  of  this  legislation  would  affect 
our  small  institutions  in  the  following  ways. 

First,  m.arketing  is  an  integral  part  of  successful  tourism.  By  es- 
tablishing a  National  Tourism  Board  and  the  National  Tourism  Or- 
ganization, all  cities,  large  and  small,  gain  a  central  voice  and  re- 
source to  promote  travel  and  tourism  to  the  United  States. 

Such  an  organization  would  afford  Newburyport  an  increased  op- 
portunity to  showcase  the  city's  cultural  resources  to  the  world. 

Second,  tourism  has  a  successful  track  record  and  offers  potential 
for  growth.  According  to  the  Mass.  Office  of  Travel  and  Tourism, 
in  1994,  just  over  1  million  people  visited  Massachusetts  from  over- 
seas. 

Here  in  Newburyport,  our  three  sites  see  some  10,000  visitors 
each  year  from  as  far  away  as  the  Orient,  England,  Europe,  and 
Canada. 

The  travel  and  tourism  industry  is  a  powerhouse  for  economic 
growth.  By  promoting  responsible  tourism  to  our  cultural  sites,  we 
can  help  strengthen  our  local  economy  and  increase  employment. 

International  tourism  is  a  growing  market,  with  visitors  wno  his- 
torically spend  twice  as  much  money  as  the  domestic  visitor  and 
who  have  more  time  to  spend.  Europeans  traditionally  are  granted 
more  holiday  time,  up  to  a  month  in  some  countries. 

Third,  historic,  cultural,  and  natural  sites  create  reasons  for  peo- 
ple to  visit,  and  they  stay  longer.  The  potential  revenue  that  over- 
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seas  visitors  produce  would  help  offset  the  cost  of  maintaining  our 
sites. 

A  museum  that  is  rarely  visited  costs  money  to  keep  up.  A  mu- 
seum that  becomes  popular  with  visitors  still  costs  money  to  keep 
up,  but  more  admission  fees  help  defray  costs. 

As  our  museums  thrive,  so  will  our  surroundings.  As  visitors  to 
the  museums  spend  money  in  shops,  restaurants,  and  hotels,  they 
expand  local  economies. 

The  main  activity  for  44  percent  of  overseas  travelers  to  Massa- 
chusetts in  1994  was  vacation.  Sixty-four  percent,  or  447,000  of 
these  visitors,  traveled  independently. 

Of  the  top  10  activities,  historic  places  ranked  fourth,  with  75 
percent  of  the  vacation  travelers  polled  indicating  they  visited  this 
type  of  destination,  and  museums  ranked  fifth,  at  60  percent. 

Visitors  to  historic  sites  stay  an  average  of  a  half-day  longer  and 
spend  an  average  of  $62  more  than  travelers  who  do  not  visit  his- 
toric sites. 

In  Virginia,  for  example,  its  historic  atmosphere  attracts  more 
tourists,  91  percent,  than  any  other  reason,  according  to  a  survey 
by  the  State  Department  of  Tourism. 

Fourth,  tourism  strengthens  local  economies.  While  this  is  not  a 
Newburyport  example,  I  believe  it  makes  an  important  point  about 
the  potential  for  growth. 

For  example,  in  1990,  visitors  to  the  Frank  Lloyd  Wright  home 
and  studio,  a  National  Trust  Museum  property,  contributed  $5.5 
million  to  Oak  Park,  Illinois'  economy.  On  average,  each  visitor 
spent  $64  outside  the  museum  on  such  things  as  food,  lodging,  gas, 
and  in  small  businesses. 

As  these  statistics  and  other  studies  suggest,  tourism  and  preser- 
vation combine  in  a  powerful  synergy  to  make  places  in  history  at- 
tractive to  potential  visitors. 

Newburyport  is  incredibly  rich  in  its  historic  resources.  We  have 
a  wealth  of  wonderfully  preserved  buildings,  traditions,  and  natu- 
ral beauty  that  is  a  reflection  of  our  maritime  heritage. 

It  is  here  to  be  enjoyed  by  present  and  future  generations  who 
have  a  thirst  for  the  past  and  its  relevancy  for  today. 

In  order  to  capitalize  on  the  opportunity  for  tourism  in  our  area, 
we  need  tools  from  the  Federal  Government  to  become  a  more  visi- 
ble destination  to  those  audiences  who  have  the  means,  the  need, 
and  the  desire  to  visit  special  places  in  history  such  as  ours. 

We  cannot  go  it  alone. 

We  need  an  umbrella  group  that  will  disseminate  cohesive,  co- 
ordinated information  and  messages  to  potential  visitors  in  this 
worldwide  market,  that  will  conduct  and  compile  important  re- 
search and  demographic  information  on  a  national  level,  that  will 
position  the  United  States  in  general  to  potential  visitors,  that  will 
develop  and  disseminate  universal  visitor  profiles,  and  that  will 
represent  our  country  and  its  main  streets  and  back  roads  effec- 
tively in  international  markets. 

Currently,  the  United  States  is  falling  behind  globally  as  a  tour- 
ist destination.  In  Massachusetts,  tourism  is  our  second-largest  in- 
dustry. 

With  the  Federal  Government's  help,  the  United  States  can  be- 
come competitive,  gain  market  share,  and  become  the  worldwide 
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leader  in  this  flourishing  industry,  and  as  a  trickle-down  effect, 
Newburyport  can  capture  an  increased  number  of  culture-seeking 
visitors  and  showcase  our  historic  sites  and  natural  beauty. 

Thank  you  for  the  opportunity  to  testify. 

[Ms.  Aiello's  statement  may  be  found  in  the  appendix.! 

Chairman  TORKILDSEN.  Thank  you  very  much,  Kathy. 

Interesting  to  hear — while  the  reinforcement  of  the  basic  themes 
has  been  the  same  with  all  witnesses  today — the  perspective  and 
some  of  the  points  that  you  highlight:  Indeed,  why  is  that  pro- 
motion necessary? 

Ann's  point  about  really  keeping  the  small  entrepreneur  there  in 
place,  I  think,  is  part  of  that  uniqueness.  Nobody  travels  3,000 
miles  to  go  to  a  Wal-Mart.  I  mean  they  are  looking  for  something 
unique  about  an  area. 

Maybe  it  is  shopping,  maybe  it  is  history,  maybe  it  is  environ- 
mental beauty,  but  there  has  to  be  something  there  that  they  are 
not  going  to  fmd,  if  not  anywhere  else,  many  other  places,  and  in- 
deed, that  uniqueness  is  what  needs  to  be  promoted,  because  peo- 
ple will  not  know  about  that. 

I  appreciate  all  of  your  perspectives  on  that,  and  again,  I  will 
just  ask  the  same  general  question — and  again,  all  of  you  touched 
upon  it  in  some  ways. 

Do  you  see  that,  with  this  national  organization,  you  would  real- 
ly have  an  appreciative  difference  in  what  tourism  roll  you  see,  ei- 
ther the  number  of  tourists  or,  in  specific  cases,  purchasing  power 
and  the  like? 

With  this  promotion,  do  you  feel  that  it  would  make  enough  of 
a  difference  for  you  that  we  absolutely  want  to  go  forward  with  this 
legislation  on  a  national  level? 

Ms.  TeSelle.  Certainly,  as  a  tourist  operation,  an  incoming  tour- 
ist operation,  it  gives  us  the  opportunity  to  market  Newburyport, 
North  of  Boston,  the  New  England  area  in  general,  in  a  way  that 
we  could  not  possibly  do  if  we  were  trying  to  penetrate  the  Euro- 
pean market,  on  our  own.  It  would  just  be  impossible.  But  with  the 
ability  to  take  our  information  and  make  sure  that  it  is  dissemi- 
nated to  knowledgeable  people  ensuring  that  is  not  going  to  be  lost 
on  the  consumer,  it  will  be  much  more  effective. 

It  will  bring  tourists  in,  and  it  will  focus  them,  it  will  channel 
them.  It  will  be  helpful,  I  think,  in  the  way  we  hope  to  operate 
when  we  get  into  the  fly/drive-type  program,  where  we  can  direct 
tourists  to  communities  that  have  unique  attractions  and  accom- 
modations such  as  Newburyport. 

So,  I  think  it  is  a  wonderful  way  to  do  it.  I  do  not  think  we  could 
do  it  on  our  own. 

Chairman  TORKILDSEN.  Mary  Ann? 

Ms.  Abbott.  Every  morning  I  see  that  Ireland  commercial  on  TV. 

I  am  dying  to  go  to  Ireland,  and  I  mean  just  think  about  how 
many  Irish  people  and  English  people  and  Germans  are  dying  to 
come  here,  but  they  do  not  Know  anything  about  us,  and  as  a  shop 
owner,  one  of  the  mom-and-pops,  I  can  tell  you  that  we  do  a  tre- 
mendous tourist  business,  especially  overseas,  because  my  product 
is  not  available,  really,  overseas,  and  when  they  get  here,  they 
spend  a  lot  of  money,  and  it  is  so  different  because,  without  their 
sales,  a  lot  of  us  would  not  be  able  to  survive,  because  the  economy 
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around  here — everybody  is  worried  about  losing  their  jobs  and  wor- 
rying how  to  make  ends  meet. 

It's  just  from  a  very  basic  level.  That  dollar  is  very  important  to 
us,  and  I  think  that  the  only  way  you  are  going  to  get  people  to 
come  is  to  advertise  and  not  only  advertise  but  to  market  the  whole 
country. 

Chairman  Torkildsen.  Well,  before  we  conclude  the  hearing, 
would  any  of  you  want  to  make  any  final  comments  at  all? 

Ms.  Lagasse.  Just  one  comment  in  an  area  that  all  the  speakers 
touch  upon. 

You  have  heard  kind  of  this — the  importance  of  maintaining  our 
historic  resources,  which  we  view  both  because  we  are  guardians 
of  these  for  future  generations,  but  also  these  resources  are  distinct 
and  they  distinguish  Newburyport  from  other  communities,  and  I 
think  every  city  has  them,  whether  it  be  the  fabric  mills  in  Law- 
rence or  the  shoe  mills  in  Haverhill. 

I  mean  it  is  the  basis  of  where  communities  can  build  from,  and 
when  you  throw  that  statistic  out  of  112,000  new  jobs  created  in 
the  tourism  industry,  at  the  same  time  you  know  that  many  jobs 
have  been  lost  in  manufacturing  in  our  area.  So,  it  is  a  challenging 
time  for  all  these  communities. 

The  only  comment  I  would  like  to  make  is,  as  a  member  of  the 
National  Trust  for  Historic  Preservation,  is  to  look  at  the  trust's  ef- 
forts on  heritage  tourism,  the  importance  of  visiting  historic  sites 
in  whatever  community  it  may  be,  and  my  only  recommendation  is 
that  maybe  this  new  established  agency  link  in  with  another  Fed- 
eral agency — it  is  not  a  Federal  agency,  it  has  some  Federal  sup- 
port— and  again — because  I  think  that  is  a  very  important  part  of 
all  of  this,  and  they  have  done  a  lot  of  work  on  it  already. 

Chairman  TOHKILDSEN.  That  is  actually  a  very  good  suggestion, 
and  I  will  convey  that  idea  to  the  Subcommittee  chairman  and  full 
chairman  about  establishing — or  making  sure  that  there  is  a  link 
there,  so  that  the  two  are  not  treated  separately,  that  the  work  ac- 
tually goes  hand  in  hand,  and  the  more  tourists  that  we  have  come 
to  an  area  because  of  the  history  of  an  area,  the  greater  the  incen- 
tives will  be,  even  without  Federal  law,  for  everyone  to  want  to 
preserve  the  history  that  we  have  such  a  wealth  of  here. 

Sometimes  we  take  it  for  granted,  but  we  do  have  one  of  the 
most  historically  rich  areas  in  the  entire  country  right  here. 

Well,  with  that,  I  would  thank  all  of  you  for  your  testimony.  I 
would  like  to  thank  all  of  the  witnesses  for  their  testimony  today 
and  also  all  of  the  individuals  who  helped  make  this  hearing  hap- 
pen. 

We  will  be  issuing  a  report  on  this  hearing  in  the  legislation  it- 
self. 

It  is  expected  the  Subcommittee  will  begin  work  on  the  legisla- 
tion, marking  it  up,  as  soon  as  this  week,  and  the  full  committee 
after  that,  but  we  will  keep  everyone  posted  on  the  progress  of  this 
legislation,  and  if  you  have  any  further  questions,  please  feel  free 
to  contact  my  office,  and  we  will  be  happy  to  do  our  best  to  answer 
them. 

Thank  you  again,  and  this  hearing  is  adjourned. 

[Whereupon,  at  12:23  p.m.,  the  Subcommittee  was  adjourned, 
subject  to  the  call  of  the  Chair.] 
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Statement 

of 

Congressman  Peter  G.  Torkildsen 

Chairman,  Subcommittee  on  Government  Programs 

Committee  on  Small  Business 

Newburyport,  Massachusetts 

May  6.  1996 

Oversight  Hearing 

on 

MR  2579 

The  Travel  «$  Tourism  Partnership  Act  of  1995 


Good  Morning    It  is  a  pleasure  as  Chainnan  of  the  Small  Business  Committee's 
Subcommittee  on  Government  Programs  to  welcome  our  witnesses  and  guests 
today    The  purpose  of  this  hearing  is  to  focus  on  H  R.  2579.  the  Travel  and 
Tounsm  Partnership  Act  of  1995.  and  to  examine  its  effect  on  tounsm  especially 
small  business 

H.R.  2579  implements  a  central  recommendation  of  the  Ulnte  House  Conference  on 
Travel  and  Tourism.  The  leaislation  establishes  the  National  Tounsm  Board  and  the 


28 


National  Tourism  Organization.  These  two  organizations  will  promote  international 
travel  and  tourism  to  the  United  States    This  legislation  reflects  the  recommendation 
of  some  1,700  travel  industry  leaders,  as  well  as  local,  state  and  regional  tounsm 
officials  who  participated  in  the  recent  Wliite  House  Conference  on  Travel  and 
Tourism. 

There  is  a  clear  need  for  a  stronger  US  tounsm  promotion  program.  At  a 
Congressional  hearing  in  September  1995,  it  was  revealed  that  the  world  market  for 
cross-border  tourism  is  estimated  $400  billion  annually,  and  growmg  at  an  amiual 
rate  of  5  percent.  But  the  U.S.  share  has  declmed  by  19  percent  in  the  last  two 
years.  This  year,  2  million  fewer  international  visitors  will  travel  to  the  U.S.  than  in 
1993.  The  specific  reasons  for  the  decline  the  subject  of  debate. 

Travel  and  Tourism  is  the  second  largest  industry  in  Massachusetts    In  a  1993-1994 
report  by  the  U.S.  Travel  Data  Center,  the  US  Travel  and  Tounsm  Administration 
and  the  Massachusetts  Department  of  Revenue,  the  total  visitor  spending  in  the  state 
reached  $8.7  billion  dollars,  with  the  total  economic  impact  of  $13  4  billion  dollars. 
Further,  state  and  local  taxes  generated  $445  million  dollars,  another  $804  million 
dollars  was  generated  in  federal  taxes  and  $62  6  million  dollars  in  state  hotel  taxes. 
In  addition,  this  created  roughly  1 12,000  jobs  in  the  state  and  a  payroll  of  $2.24 
billion  dollars. 

The  Subcommittee  has  asked  those  witnesses  testih mg  today  to  briefly  discuss  how 
the  promotion  of  international  travel  and  tourism  would  affect  the  small  business 
community  in  the  sixth  Congressional  Distnct  of  Massachusetts  and  elsewhere. 
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IMPORTANT  THAT  YOUR  SUB-COMMITTEE  HAS  F.lCUSED  ON  HOW  THIS 
LEGISLATION  IS  GOING  TO  AFFECT  SMALL  BUSINI'SSES  IN  THE  SIXTH 
CONGRESSIONAL  DISTRICT.  I  WANT  YOU  TO  KNOW  TLAT  I  AM  IN  FAVOR  OF 
THE  ACTION  THE  COMMITTEE  HAS  TAKEN  AND  I  WANT  TO  ACKNOWLEDGE 
CONGRESSMAN  TORKILDSEN  AS  BEING  A  LEADER  IN  ADDRESSING  THE  NEEDS  OF 
SMALL  BUSINESS  OWNERS  IN  THE  SIXTH  CONGRESSIONAL  DISTRICT.  I 
APPRECIATED  THE  OPPORTUNITY  TO  SPEAK  BEFORE  THE  COMMITTEE  TODAY. 
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Massachusetts  Audubon  Society 

South  Great  Road 

Lincoln,  Massachusetts  01 773 

(617)  259-9500 


May  £,  1996 


Congressman  Peter  S.  TorUildsen 
Congress  of  the  United  States 
House  of  Representatives 
Committee  on  Small  Business 
Subcommittee  on  Government  Programs 
B-363  Rayburn  House  Office  Building 
Uashington,  D. C.  20515 

Dear  Congressman  Torkildsen, 

The  Massachusetts  Oudubon  Society  suppof~ts  your  proposal  to 
establish  the  National  Tourism  Board  and  the  National  Tourism 
Organization  to  promote  international  travel  and  tourisB  to 
the  United  States.  Since  tourism  is  the  one  of  the  largest 
industries  in  Massachusetts,  we  believe  that  representation 
outside  the  United  States  is  important  to  our  economy. 

The  Massachusetts  Pludubon  Society  marketing  focus  for 
Biembership  is  within  Massachusetts.  However,  there  would  be  a 
direct  financial  benefit  to  the  Society  from  general  tourism 
by  increased  visitation  to  its  wildlife  sanctuary  system 
across  the  state.   ftn  indirect  benefit  would  be  increased 
Society  recognition  outside  Massachusetts. 

The  Massachusetts  ftudubon  Society's  Natural  History  Travel 
program  offers  30  tours  annually  focusing  on  nature  and 
wildlife  conservation  to  destinations  worldwide.   In  the 
planning  of  our  international  programs  we  frequently  make  use 
of  national  tourist  boards  located  in  the  United  States. 
They  s.r^e    an  important  resource  for  us  just  as  the  United 
States  Tourism  Board  would  be  to  the  travel  industry 
worldwide. 

Thank  you  for  the  opportunity  to  comment  on  this  issue.   I  am 
looking  forward  to  participating  in  the  hearing  in 
Newburyport  on  Monday.   If  you  need  any  further  inf  of^mat  i  on 
at  this  time  please  call  me  Friday  at  &  17-259-951210. 

Respect  fully, 


^i«^ 


-/kwilj^h 


Tricia  Hamilton,  Director 
Natural  History  Travel 
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COMMONWEALTH  OF  MASSACI  lUSCTTS 

MASSACHUSETTS    SENATE 

STATE  HOkJSe.  D05T0N  02133  1003 


SENATOR  JAMES  P.  JAJUOA 

Tmihd  Essex  District 

Room  216 

TEI-.  ai7.722-ie&» 


May  6.  19% 


SGNATC  STCCnit 
SCNATK  A0M1NI5 
EDUCATION.  AR1 
Public  StKViCL 


The  Honorable  Peter  G.  Torkildscn 
120  Cannon  House  Office  Building 
Washington,  D.C.,  20515 

Dear  Congressman  Torkildsen  and  Members  of  ihe  Committee: 

Thank  you  for  this  opportunity  to  testify  on  belialf  of  H.R.  2579,  a  bill  to  establish  the 
National  Tourism  Board  and  the  National  Tourism  Organization  to  promote  international  travel 
and  tourism  to  the  United  Stales. 

In  addition,  I  want  to  thank  the  Committee  for  holding  this  hearing  in  Newburypori.  As 
Congressman  Torkildsen  already  knows,  and  the  Committee  members  and  staff  can  see  on  their 
own,  Newburypori  is  one  of  the  most  successful  examples  of  community  redevelopment  in  the 
Commonwealth,  if  not  the  entire  nation.  What  was  once  a  declining  fishing  port  is  now  a 
beautiful  tourist  destination.  Communities  across  the  country  similiar  to  Newburyport  would 
greatly  benefit  from  a  concertetl  effort  on  the  p.irt  of  the  federal  government  at  increasing 
international  tourism. 

On  the  state  level  we  are  playing  our  part.  Whether  it  is  funding  to  provide  for  more 
convenient  parking,  train  service  to  and  from  Boston,  improved  highway  access,  or  the 
revitalization  of  the  waterfront,  the  Commonwealth  of  Massachusetts  is  dedicated  to  making 
communities  like  Newburyport  accessible  and  visitor  friendly.  However,  we  can  not  do  it  alone. 
While  we  currently  host  visitors  from  around  the  worid  there  is  definitely  rix)m  for  growth.  1 
am  confident  that  the  federal  government  could  be  very  successful  in  selling  smaller  communities 
with  distinct  historical  character  as  destinations  for  travelers  from  around  the  worid.  Obviously 
such  communities  are  unable  to  reach  the  international  markets  with  the  same  impact  that  the 
United  States  government  can  muster. 

I  applaud  Congressman  Roth  and  his  co-sponsors  for  taking  this  pro-active  step  towards 
expanding  this  nation's  tourist  industry  and  support  this  legislation  wholeheartedly. 

Sin«;rely, 


^  James  P.  Jajuga 
STATE  SENATOR 
Third  Essex  District 
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May  3,  1996 


Testimony  to  Support  Provided  by: 

H.R.  2579  to  establish  the         Ann  Lagasse 
National  Tourism  Board  Piper  Properties 

and  the  National  Tourism  10  State  Street 

Organization  Newburyport,  Ma 

(508)  465-8571 


The  Sixth  Congressional  District  of  Massachusetts 
^       is  compose  of  small  cities  and  tovms  all  estab- 
lished prior  to  our  country  earning  it's  indepen- 
dence . 

This  area  has  tremendous  historic  resources  includ- 
^  ing  historic  sites,  properties,  and  architecture 
which  tells  the  distinct  and  invaluable  story  of 
our  country's  people  during  the  17"*,  18"",  and  19'=*' 
centuries . 

These  historic  assets  are  being  threatened  by 
^   limited  resources  of  less  public  and  private  sup- 
port . 

Our  downtowns  are  also  struggling  but  against  the 
^   trends  of  urbanization  including  Mall  development, 
big  box  retailer  growth  and  other  sprawl . 

Small  independent  retail  businesses  are  necessary 
^   and  critical  to  our  downtowns  and  our  communities. 

Small  independent  retail  businesses  fill  the  small 
^   historic  downtown  spaces  that  the  large  national 
chains  don't  want  because  they  don't  meet  their 
site  criteria. 

For  every  $1  of  sales  in  a  local  retailer,  $.67  of 
^       that  dollar  is  recirculated  into  the  local  economy 
(versus  $.10  of  a  national  chain) 

Survival  of  small  retail  businesses  results  in 
'*"   survival  of  our  downtowns . 
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Successful,  attractive  downtowns  create  a  sense  of 
^  community  pride  and  a  sense  of  place.  Community- 
wide,  real  estate  values  and  real  estate  tax  base 
is  maintained  or  increases,  the  basis  of  a  finan- 
cially stable,  successful  community. 

Tourism  dollars,  whether  national  or  international, 
r"       can  add  tremendously  to  the  economics  of  a  communi- 
ty. 

Specifically,   the   international   visitor,   stays 
^   longer,  has  more  disposal  income,  and  wants  to 
understand  and  experience  American  culture  and 
history. 

Heritage,  tourism,  visiting  historic  sites,  is  part 
^       of  the  solution  to  maintaining  our  historic  re- 
sources . 

Increased  tourism,  shopping,  dining,  and  spending 
^   money,  is  part  of  the  solution  to  maintaining  our 
downtowns . 

Ecotourism  is  also  seen  tremendous  growth  in  our 
^       country  and  at  many  sites  in  the  Sixth  Congressio- 
nal District. 

Specifically,  Newburyport  attracts  the  internation- 
^       al  bird  watching  community  to  Plum  Island  and  the 
Merrimack  River  and  its  estuaries. 

In  conclusion,  the  impact  of  tourism,  both  interna- 
'*■   tional  and  national,  does  and  will  continue  to  be 
an  important  part  of  the  local  economics  in  the 
Sixth  Congressional  District. 

Passage  of  this  bill  and  establishment  of  the  National  Tourism 

Board  will  help  insure  growth  and  a  coordinated  approach  to 

attracting  more  visitors  to  our  country  and  specifically,  to  our 
region. 
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GREATER  NEWBURYPORT 

CHAMBER  OF  COMMERCE  &  INDUSTRY 

29  STATE  STREET  •  NEWBURYPORT,  MA  01950  •  508-462-6680  •  Fax:  508-465-4145 


SHIRLEY  MAGNANTI 

PRESIDENT 

GREATER  NEWBURYPORT  CHAMBER  OF  COMMERCE  &  INDUSTRY 


Shirley  joined  the  Chamber  as  president  in  1989    Under  her  leadership  the  chamber  has 
giowii  from  a  300  to  a  700  member  organization.  Among  her  many  areas  of 
responsibilities  are  the  marketing  of  Newbuiyport  and  visitor  information  support 
including  operations  of  the  Visitor  Information  Center  on  the  Waterfront.  Shirley  is 
also  a  member  of  the  Executive  Board  for  the  North  of  Boston  Convention  and  Visitor's 
Bureau  and  was  a  member  of  this  year's  Plamung  Committee  for  the  Governor's 
Conference  on  Travel  and  Tourism  held  in  Danvers.  Adding  to  her  background  in  travel 
and  tourism,  Shirley  was  a  Marketing  Director  for  Dunfey  Hotels  and  is  also  a  partner  in 
Another  Atmosphere  Gallery:  a  retail  business  in  downtown  Newburyport 


Addressing  Member  Needs  •  Leading  Economic  Development  •  Sensitive  to  Community 
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GREATER  NEWBURYPORT 

CHAMBER  OF  COMMERCE  &  INDUSTRY 

29  STATE  STREET  •  NEWBURYPORT,  MA  01950  •  508-462-6680  •  Fax:  508-465-4145 

TOURISM 

PUBLIC  HEARING 

REPORT 


SUBMITTED  BY  SHIRLEY  MAGNANTI 
MAY  6,  1996 


WHEN  WE  THTNK  OF  TOURISM,  MOST  OF  US  THINK  OF  PEOPLE  RUSHING 
AROUND  FOR  A  LLMITED  TIME  CREATING  INCONVENIENCES  THAT  WE 
DON'T  LIKE  YET  WE  KNOW  WE  MUST  TOLERATE  FOR  ONE  REASON  OR 
ANOTHER!  HOWEVER,  THROUGH  PROPER  PLANNING,  THAT  TRULY  IS 
NOT  TOURISM  TODAY!  IPS  NOT  SOMETHING  WE  SHOULD  FEAR.. .IPS 
SOMETinNG  WE  SHOULD  EMBRACE... TRUE  WE  NEED  TO  INSURE  THAT  OUR 
INDIVIDUAL  COMMU'NITIES  CONTINUE  TO  CONTROL  THE  DEPTH  AND  THE 
IMPACT  OF  TOURISM  AS  OPPOSED  TO  IT  CONTROLLING  THEM.  BUT 
THE  ECONOMIC  IMPACT  MUST  BE  RECOGNIZED.  TOURISM  IS  ONE  OF  THE 
FASTEST  GROWING  INDUSTRIES  IN  THE  UNITED  STATES  TODAY  AND  WE 
MUST  CONTINUE  TO  NURTURE  THAT  GROWTH  BOTH  DOMESTICALLY  AND 
INTERNATIONALLY  TO  INSURE  GROWTH  IN  OUR  JOBS  AND  ECONOMY. 
WHEN  MASSACHUSETTS  NEEDED  A  QUICK  FIX  FOR  EMPLOYMENT  AND 
ECONOMIC  GROWTH  THEY  TURNED  TO  TOURISM       AND  IT  WORKED 
TOURISM  IS  NOW  THE  2ND  LARGEST  INDUSTRY  IN  NUSSACHUSETFS 

Addressing  Member  Needs  •  Leading  Economic  Development  •  Sensitive  lo  Community 
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SECOND  ONLY  TO  HEALTH  CARE.  THIS  IS  QUITE  AN  IMPRESSIVE  JUMP 
AND  YOU  CAN  SEE  WHERE  THAT  GROWTH  CAME  FROM  WHEN  YOU  LOOK 
AT  DOMESTIC  TRAVEL  FIGURES  ON  A  NATIONAL  LEVEL.  TRAVEL  IN  THE 
UNITED  STATES  INCREASED  LAST  YEAR  TO  OVER  A  BILLION  PERSON 
TRIPS.  THEY  STAYED  FOR  AN  ESTIMATED  3  31  DAYS  AND  IN 
MASSACHUSETTS  THEY  SPENT  $352  ON  THEIR  TRIP. 

HOW  DOES  THIS  AFFECT  US?  AND  WHERE  DO  WE  GO  FROM  HERE? 

TO  ANSWER  THE  FIRST  QUESTION  ALL  WE  HAVE  TO  DO  IS  REVIEW  THE 
STATES  FIGURES  FOR  1994.  WE  HAD  OVER  27,436  000  VISITORS  WHO  WERE 
RESPONSIBLE  FOR  THE  CREATION  OF  OVER  1 1 1,000  JOBS  AND  A  PAYROLL 
OF  OVER  2.24  BILLION  DOLLARS  AND  THE  GROWTH  GOES  ON  FROM 
BUSINESS  TO  BUSINESS  AND  COMMUNITY  TO  COMMUNITY, 
WHERE  DO  WE  GO  FROM  HERE?  CLEARLY  WE  MUST  DO  MORE  THAN 
MAINTAIN  OUR  CURRENT  LEVELS  IN  ORDER  TO  INSURE  STABILITY  AND 
GROWTH.  IN  BOTH  JOBS  AND  ECONOMY    ONE  OF  THE  KEY  AREAS  FOR 
THIS  GROWTH  IS  THE  INTERNATIONAL  MARKET.  OUT  OF  THE  27  PLUS 
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MILLION  VISITORS  TO  MASSACHUSETTS  LAST  YEAR  ONLY  1.5  MILLION 
WERE  FROM  THE  INTERNATIONAL  MARKET.  THIS  MARKET  IS  NOT  ONLY 
IMPORTANT  FOR  ITS  CULTURAL  EXCHANGE  BUT  FINANCIALLY  AS  WELL 
THEY  SPEND  MORE  THAN  DOUBLE  THE  AMOUNT  OF  DOLLARS  RECEIVED 
FROM  THE  DOMESTIC  TRAVELER. 

WITH  THE  ABOLISHMENT  OF  THE  US.  T.T.A  WE  CAN  AND  WILL  TAKE  A 
GL\NT  STEP  BACKWARDS  IN  THE  INTERNATIONAL  MARKETS.  WE 

CAN  NOT  ALLOW  THAT  TO  HAPPEN THAT'S  WHY  IT'S  IMPORTANT  THAT 

BILL  HR2579,  ESTABLISHING  A  NATIONAL  TOURISM  BOARD  AND  A 
NATIONAL  TOURISM  ORGANIZATION,  BE  PASSED.  THROUGH  THIS 
PUBLIC/PRIVATE  PARTNERSHIP  WE  WILL  BE  ABLE  TO  BETTER 
UNDERSTAND  THE  NEEDS  OF  OUR  INDUSTRY  ALLOWING  US  TO  BUILD  A 
MORE  EFFECTIVE  PROGRAM  TO  MARKET  THE  UNITED  STATES 
INTERNATIONALLY.  IT  IS  ALSO  A  POSITIVE  STEP  IN  HAVING  THIS 
PRIVATELY  FUNDED  AS  OPPOSED  TO  TAX  PAYER  FUNDING.  ONE  OF 
THE  INEFFICIENCIES  OF  THE  USTTA  WAS  MARKETING  TO  THE  GENERAL 
PUBLIC.  I  HOPE  WE  WILL  TAKE  A  PAGE  FROM  THE  SUCCESSFUL 


46 


INTERNATIONAL  APPROACH  TO  MARKETING  THE  UNITED  STATE  VIA  OUR 
TRAVEL  AGENCIES  AND  SET  UP  A  SIMILAR  SYSTEM  THAT  WILL  ALLOW  US 
TO  MARKET  THE  MASSES. 
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COMMENTS  BY  WILLIAM  H.  MacDOUGALL,  DIRECTOR  OF 
INTERNATIONAL  MARKETING,  MASSACHUSETTS  OFFICE 
OF  TRAVEL  &  TOURISM 

TO  HOUSE  SUBCOMMITTEE  ON  SMALL  BUSINESS 

6.  MAY.  1996 

Mr.  Chairman, 

My  name  is  William  H.  MacDougall,  I  am  the  Director  of 
International  Marketing  for  the  Massachusetts  Office  of  Travel  & 
Tourism.  I  am  here  today  to  speak  on  behalf  of  HR  2579. 

This  legislation  and  its  passage  is  extremely  important  to  the 
United  States  travel  and  tourism  industry  if  we  are  to  stay 
internationally  competitive.  Just  twenty  years  ago  visitation  by 
overseas  travelers  to  the  United  States  was  virtually  non-existent.. 
In  1994  approximately  19  million  overseas  visitors  traveled  to  the 
United  States.  In  Massachusetts  we  had  over  1,000,000  overseas 
travelers,  an  unprecedented  milestone. 

The  economic  indicators  tell  us  a  great  deal  about  the  impact  of 
international  tourism: 

6.3  million  direct  US  jobs 
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8  million  indirect  US  jobs 

1994  -  $8  billion  generated  in  taxes 

an  average  expenditure  of  $1,500  per  visitor 

Travel  and  tourism  is  a  growth  industry  in  the  United  States. 
Between  1990-95  we  saw  a  17.7%  growth  in  tourism  related 
employment.  Tourism  is  second  only  to  health  care  in  its 
economic  impact  on  our  economy. 

The  United  States  is  well  positioned  to  attract  visitors  from  around 
the  globe.  However,  we,  as  a  country,  have  discontinued  marketing 
to  international  visitors  and  have  put  ourselves  at  a  competitive 
disadvantage.  With  no  uniform  marketing  arm  representing  the 
United  States  we  will  find  tourists  lured  away  to  other 
destinations.  The  United  States  falls  miserably  behind  other 
countries  in  spending  to  attract  visitors.  Last  year  we  were  in  fact 
31st  -  well  below  spending  levels  of  countries  such  as  Greece  and 
Indonesia,  Today,  we  have  virtually  fallen  off  the  scale  with  zero 
expenditure.  With  the  demise  of  United  States  Travel  and 
Tourism  Administration  and  its  Visit  USA  programs  -  Albania  is 
now  spending  more  money  on  its  national  tourism  promotion  than 
the  United  States. 
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Tourism  is  more  than  just  visiting  monuments  and  attractions.  It  is 
also  about  civics.  It  is  pathetic  to  think  that  when  a  student  in 
Prague  calls  the  American  Embassy  asking  for  a  map  of  the  United 
States  -  or  Massachusetts  -  they  are  told  there  are  none.  That  is 
the  situation  we  are  facing  today. 

In  the  last  15  years  we  have  seen  a  dramatic  change  in  the  worid, 
walls  have  fallen,  borders  once  closed  are  now  opened; 
throughout  the  world  a  new  middle  class  is  emerging  with  money 
to  spend,  and  they  want  to  travel  and  see  the  world. 

When  we  think  of  international  competition  we  tend  to  think  of 
tangible  products  such  as  cars,  TV  sets,  computers.  In  fact,  we 
typically  think  of  manufactured  goods.  We  have  a  global  economy 
today  and  tourism  as  a  service  industry  is  a  major  economic  factor 
in  that  equation.  In  February  the  Commerce  Department  reported 
that  our  trade  deficit  declined  because  foreign  tourism  helped  to 
push  American  exports  of  services  to  a  record  level.  Do  we  need 
any  more  proof  of  the  importance  of  tourism  to  our  economy? 

In  New  England  we  have  no  Disney  Worlds',  no  Las  Vegas',  no 
Grand  Canyons'  -  our  tourism  industry  is  made  up  of  thousands  of 
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small  businesses  •  mom  and  pop  businesses.  A  national  tourism 
board  will  help  those  small  businesses  who  don't  have  the 
resources  to  market  themselves  or  the  destination  on  a  world  wide 
basis.  Tourism  is  vitally  important  to  our  region  of  the  country, 
and  while  other  countries  spend  substantial  amounts  of  money  to 
lure  foreign  visitors  we  have  put  ourselves  at  a  competitive 
disadvantage. 

I  want  to  thank  the  Committee  for  the  opportunity  to  speak  on 
behalf  of  HR  2579. 

### 
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IMTED  STATES  CONGRESS 
CONGRESSIONAL  HEARING 

HR  2579  A  BILL  TO  ESTABLISH  A  NATIONAL  TOURISM  BOARD 

AND  THE  NATIONAL  TOURISM  ORGANIZATION  TO  PROMOTE 

INTERNATIONAL  TRAVEL  AND  TOURISM  TO  THE  UNITED  STATES 

MAY  6.  1996 

FIREHOUSE  CENTER.  NEWBURYPORT.  MASSACHUSETTS 

TESTIMONY  OF  THE  HONOICA^LE  LISA  L.  MEAD.   MAYOR 

CITY  OF  NEWBURYPORT 

Where  is  Ne\vbur\pon.  Massachusetts'^  While  it  may  be  one  of  the  smallest  cities 
iu  Massachusetts,  last  year  dunng  the  mouths  of  May  thiough  October,  over  ten  thousand 
visitors  stopped  by  the  Cit>"s  \isitor  infoniiation  booth.   Tliese  people  represented  not 
only  Massachusetts  but  also  t\\ent\-one  other  states  and  twelve  countries  including 
Turkey.  Ireland.  Japan,  and  Brazil  to  name  a  few.   Tliese  v  isitors  were  attracted  to 
NewbuiA'poit  tluough  mdependent  marketing  efforts  and  with  some  assistance  from  the 
Massachusetts  Office  of  Travel  and  Tourism  and  the  North  of  Boston  group.   Imagine 
how  many  visitors  might  be  attracted  to  Newbunport  tiirough  a  concerted  effort  of  a 
National  Tourism  Board  and  a  National  Tourism  Organization  made  up  of  private 
companies  whose  business  is  tra\  el  and  tourism  and  who  receive  the  assistance  of  the 
SecretaiA-  of  State  and  tiie  United  States  Infoniiation  .A.aencv 
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I  believe  H.R.  2579  is  an  imponaut  piece  of  legislation  that  should  receive 
bipartisan  support.   Tliis  legislation  takes  the  federal  government's  strong  abilities  m 
international  relations  and  its  overall  domestic  knowledge  and  pahs  it  with  the  knowledge, 
experience  and  financial  resources  of  the  private  sector.   Tliis  ty]3e  of  partnership  will  be 
beneficial  to  all  if  implemented  and  supported  as  proposed. 

As  I  am  sure  you  are  aware,  touiism  is  one  of  the  fastest  growing  industries  m  the 
United  States  today.  Travel  and  tourism  is  the  one  of  the  largest  mdustries  in 
Massachusetts,  second  only  to  healthcare.    According  to  the  U.S.  Data  Center,  in  1993 
the  United  States  hosted  an  estimated  18.622.000  foreign  travelers,  not  mcluding  Canada 
and  Mexico.   Of  theses  travelers,   five  percent  or  970.424  also  visited  Massachusetts. 
Foreign  travelers  to  Massachusetts  staxed  an  average  of  tiiirteen  nights  compared  to  ten 
nights  elsewhere  in  the  United  States.    Of  these  visitors  to  Massachusetts,  eighty-tkree 
percent  went  shopping,  seventy-six  percent  dined  in  restaurants,  seveuty-tluee  percent 
went  sightseemg.  fifty-two  percent  visited  liistoric  i)iaces  and  forty-eight  percent  visited  a 
museum  or  ait  galleiy.    Spending  by  international  visitors  in  Massachusetts  in  1993  was 
over  $1.36  bilhon. 

Last  vear  in  the  United  States  travel  increased  to  o\  er  one  billion  person  trips  a 
year.   In  Massachusetts  travelers  spent  an  average  of  S352.0O  per  trip.  It  is  estimated  that 
between  the  years  1995  and  2000  longhaid  trips  to  North  Ameiica  will  increase  by  nearly 
sixty  percent.   Tlie  travel  and  touiism  indu.stiA'  will  em|)lo\  one  out  of  every  nine 
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Americaus  when,  if  as  predicted  .  it  becomes  the  largest  industn,  iu  America.   In 
Newburypoit.  with  the  coustmciiou  of  a  Massachusetts  Audubon  Educational  Center  and 
the  building  of  the  new  Parker  River  National  Wildlife  Refuge  Visitor's  Center,  increased 
water  taxi  sen  ice  to  Mame.  New  Hampshiie.  and  southern  points  of  Massachusetts, 
Newburyport  is  prepaiing  to  become  a  destination  pohit.    1  behe\  e  this  is  only  the 
beginning  of  unlimited  opportimities  in  the  eco-tourism  market 

This  piece  of  legislation  may  cut  taxes    More  imponanth.  it  will  allow  tax  dollars 
to  be  used  more  wisely,  and  it  will  help  to  create  jobs  iu  the  senice  industry'  and  m 
manufacturing  and  constniction  to  name  a  few.   As  we  ha\e  learned,  much  more  is 
accomphshed  when  we  work  as  a  team,  than  it  does  when  we  work  individually.   It  does 
not  make  sense  that  Nevvbur\pon.  Noith  of  Boston  or  e\en  Massachusetts  try  to  market 
itself  to  the  rest  of  the  United  States  and  the  World.   Tliis  proposed  legislation  allows  the 
federal  government  to  be  a  panner  in  capitalizing  on  and  strengtiiening  the  soon-to-be 
largest  part  of  our  economy    Tliis  mission  sliould  be  aided  b\  the  most  current  technology 
available,  such  as  use  of  the  Internet,  as  is  now  being  done  in  the  Wliite  House.   Joming 
resources,  assistance  fiom  the  federal  government,  knowledge  and  ex-perience  of  private 
industries,  will  \ield  greater  success  for  the  nation  and  for  individual  localities 

On  behalf  of  the  Cit>  of  Newbuiypon.  I  thank  you  for  taking  the  time  to  hold  this 
hearing  todav.  and  for  doma  so  in  our  Citv. 


54 


North  of  Boston 

Convention  ond  Visitors  Bureou^  Inc. 


P.O.  Box  642,  Beverly.  MA  0191 5  (24fi  Cabot  St.) 
Tel.  (508)  921-4990       F=ax  (508)  921  -4956 


Subcommittee  on  Government  Programs  of  the  House  Committee  on  Small  Business 

Oversight  hearing  on  H.R.  2579,  The  Travel  and  Tourism  Partnership  Act  of  1995 

Date:   f^onday.  May  6,  1996 

Location:   Firehouse  Center,  Newburyport,  Massachusetts 

Testimony  of:    Michelle  Hatem  Meehan,  Executive  Director 

North  of  Boston  Convention  and  Visitors  Bureau,  Beverly,  Massachusetts 

SUMMARY 

Introduction  &  recognition 

Economic  impact  of  travel  &  tourism 

Tourism  means  jobs 

Maintaining  market  share  in  the  international  arena 

The  importance  of  a  national  strategy  for  tourism  promotion 


ys/e'd  love  to  show  you  around 
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North  of  Boston 

Convention  and  Visitors  Bureau^  Inc. 

P.O.  Box  642,  Beverly.  MA  01 91 5  (248  Cabot  St.) 
Tel.  (508)  921  -4990       Fax  (508)  921-4956 

Subcommittee  on  Government  Programs  of  the  House  Committee  on  Small  Business 

Oversight  hearing  on  H.R.  2579,  The  Travel  and  Tourism  Partnership  Act  of  1995 

Date:  Monday,  May  6,  1996 

Location:   Firehouse  Center,  Newburyport,  Massachusetts 

Testimony  of:    Michelle  Hatem  Meehan,  Executive  Director 

North  of  Boston  Convention  and  Visitors  Bureau,  Beverly,  Massachusetts 

I  would  like  to  begin  by  thanking  Congressman  Peter  Torkildsen,  Chairman  of  the 
Small  Business  Committee,  for  his  continued  support  of  the  tourism  industry. 
Congressman  Torkildsen  has  long  recognized  the  importance  of  the  tourism  industry 
in  the  6th  Congressional  District  of  Massachusetts  and  demonstrates  a  commitment  to 
raising  the  national  awareness  of  tourism  as  a  significant  economic  development  tool 
across  the  United  States.   Congressman  Torkildsen's  involvement  with  the  National 
Tourism  Caucus,  his  participation  in  the  first-ever  White  House  Conference  on  Travel 
and  Tourism  (October  1995),  and  his  co-sponsorship  of  H.R.  2579  are  all  to  be 
applauded.    As  the  Executive  Director  of  the  North  of  Boston  Convention  and  Visitors 
Bureau,  located  in  Beverly,  Massachusetts,  I  am  pleased  to  have  an  opportunity  to 
speak  in  support  of  H.R.  2579,  The  Travel  and  Tourism  Partnership  Act  of  1995. 

Having  had  the  privilege  of  being  one  of  the  thirty  delegates  representing 
Massachusetts  at  the  White  House  Conference  on  Travel  and  Tourism,  I  was  able  to 
witness  first-hand  Congressman  Toby  Roth's  compelling  presentation  on  the  future  of 
tourism  promotion  following  the  elimination  of  the  United  States  Travel  and  Tourism 
Administration  (USTTA)  as  the  country's  promotional  agency  for  international  tourism. 
As  the  original  sponsor  of  the  proposed  legislation  establishing  the  National  Tourism 
Board  and  the  National  Tourism  Organization  to  promote  international  travel  and 
tourism  to  the  United  States,  Congressman  Roth  has  recognized  that  tourism  is  as 
important  to  economic  development  as  NAFTA  and  GAIT  in  terms  of  jobs  and 
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economic  return  at  the  national,  state,  and  local  levels  throughout  the  United  States  of 
America.   Congratulations  are  in  order  for  Mr.  Roth  and  his  colleagues,  including:    f\/1r. 
Torkildsen,  Mr.  Skelton,  Mr.  Clement,  Mr.  Petri,  Mrs.  Morella,  Mr.  Frazer,  Mr. 
Gejdenson,  Mrs.  Lincoln,  Mr.  Abercrombie,  Mr.  Oxiey,  Mrs.  Vucanovich,  Mr.  Zeliff,  Mr. 
Boehlert,  Mr.  Burton  of  Indiana,  Mr.  Doolittle,  Mr.  Dixon,  Mr.  Oberstar,  and  Mr.  Farrof 
Califomia,  for  introducing  H.R.  2579  on  November  2,  1995.  With  the  introduction  of 
this  bill  to  establish  the  National  Tourism  Board  and  the  National  Tourism 
Organization,  these  individuals  have  recognized  tourism's  role  in  the  economic  arena 
of  the  United  States.  The  proposed  legislation  confirms  that  It  is  absolutely  essential 
to  position  the  United  States  as  a  travel  destination  in  order  to  compete  in  the  global 
marketplace  of  today  and  the  future.  Touhsm  -  today  the  2nd  largest  industry  in  North 
America  -  is  expected  to  be  the  largest  industry  world  wide  by  the  year  2000.  It  is 
imperative  that  the  United  States  have  a  plan  in  place  to  capture  its  share  of  this 
lucrative  tourism  market. 

Travel  and  tourism  accounts  for  millions  of  jobs  and  generates  billions  of  dollars  in  tax 
revenue  for  the  federal  government.  As  discussed  at  the  White  House  Conference  on 
Travel  and  Tourism,  travel  and  tourism  is  an  economic  power  house  supporting  6.3 
million  direct  jobs  and  another  8  million  indirect  jobs  -  second  only  to  the  health  care 
industry.   It  generates  $58  billion  a  year  in  federal,  state,  and  local  taxes,  and  is  among 
the  top  three  industries  in  44  states.    In  Massachusetts  alone  over  $8.7  billion  dollars 
is  generated  by  visitor  spending;  5  percent  of  which  is  spent  in  the  North  of  Boston 
region.  Travel  and  tourism  is  America's  number  one  service  export  producing  a  $22 
billion  trade  surplus  for  the  U.S.  in  1993  alone  and  generates  $60  billion  a  year  in 
spending  from  international  visitors  each  of  whom  spends  an  average  of  $1500  per 
visit. 

As  tourism  grows  so  too  will  the  manufacturing,  retail,  and  service  industries  that 
support  it.  Conversely,  if  the  United  States  does  not  aggressively  compete  for  the 
tourism  dollar  it  will  continue  to  lose  its  share  of  international  travelers  and  economic 
growth  -  in  all  sectors  -  will  be  at  risk,  According  to  statistics  provided  by  the  United 
States  Travel  Data  Center  in  Washington,  D.C.  there  has  been  a  three-year  fall  in 
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international  market  share  with  1995  projections  showing  a  5.5  percent  decline  alone. 
This  market  share  decline  cost  the  United  States  177,000  jobs.  This  cannot  continue. 

With  U.S.  competitors  investing  more  dollars  into  tourism  promotion  it  is  critical  that  the 
National  Tourism  Board  and  the  National  Tourism  Organization  be  established  to 
develop  a  national  tourism  strategy  for  increasing  travel  and  tourism  to  and  within  the 
United  States.  Today,  the  United  States  spends  just  $16  million  while  our  neighbor  to 
the  north,  Canada  spends  $80  million  to  promote  itself  as  a  destination.   Only  by 
utilizing  a  public-private  partnership  as  proposed  through  the  legislation,  will  the 
United  States  be  able  to  increase  its  marketing  budget  to  compete.  The  need  to 
streamline  government  is  critical  at  the  national,  state,  and  local  levels.  The  efforts  to 
downsize  and  to  eliminate  duplication  of  effort  between  agencies  is  the  right  course  of 
action  in  most  instances,   In  doing  so,  however,  we  must  be  cautious  not  to  reduce 
those  investments  in  industries  which  will  generate  new  jobs  for  the  American  public. 

Tourism  offers  employment  opportunities  for  the  young  and  old  alike.   It  is  an  industry 
which  opens  doors  to  those  with  little  education,  while  at  the  same  time  employs 
hundreds  of  thousands  with  advanced  degrees.  Tourism  has  a  need  for  a  culturally 
diverse  work  force  and  it  thrives  on  speaking  many  different  languages.  As 
manufacturing  jobs  become  scarce,  workers  can  be  retrained  and  develop  skills 
necessary  to  excel  in  the  tourism  industry.  Colleges  and  universities,  as  well  as  high 
schools  arid  vocational  schools  have  adapted  to  the  changing  world  around  them  and 
are  offering  educational  programs  to  train  individuals  striving  to  enhance  their  careers 
in  the  tourism  industry.   It  is  our  challenge  to  insure  a  strong  and  stable  tourism 
industry  so  as  to  create  jobs  for  this  new  work  force. 

The  opportunities  are  many.  Because  the  travel  industry  is  made  up  of  many 
segments,  there  is  growth  potential  in  both  large  and  small  businesses  alike.  An 
infonmal  poll  at  the  White  House  Conference  on  Travel  and  Tourism  demonstrated  that 
nearly  80%  of  the  1700  delegates  represented  small  businesses.  That  percentage 
mirrors  the  industry  as  a  whole,  and  -  more  importantly  to  me  in  my  professional 
capacity  as  the  head  of  the  tourism  agency  responsible  for  promoting  tourism  for 
Massachusetts'  North  Shore  and  Merrimack  River  Valley  -  Essex  County, 
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Massachusetts.   In  communities  such  as  Salem,  Rockport,  Gloucester,  Newburyport, 
and  Salisbury  tourism  means  big  business  for  small  businesses.   It  is  the  mom  and 
pop  shops,  quaint  inns  and  bed  and  breakfasts,  and  small  restaurants  that  serve  the 
region's  visitors  that  generate  the  local  revenue  and  tax  dollars  for  Massachusetts.   It  is 
the  unique  attractions,  natural  resources,  and  historical  significance  of  communities 
such  as  the  above  as  well  as  Andover,  Lawrence,  Haverhill,  Amesbury,  and  Ipswich 
that  attract  visitors  from  across  the  globe  to  New  England.   In  a  region  of  the  United 
States  that  is  greatly  affected  by  seasonality,  it  is  critical  that  these  small  businesses 
thrive  during  the  months  of  May  through  October.  While  we  have  adopted  the  public- 
private  partnership  approach  in  Massachusetts,  it  is  imperative  that  it  be  adopted  at  the 
federal  level  as  well  so  as  to  promote  the  United  States  as  a  travel  destination  and 
insure  success  to  small  communities  -  like  those  in  Essex  and  Middlesex  counties  - 
across  the  United  States. 

Not  only  does  tourism  generate  jobs  and  revenue  for  each  of  our  communities.   It  is 
through  tourism  that  the  United  States  is  able  to  share  its  history  with  people  from 
across  the  globe.  Only  by  visiting  our  great  country  will  those  from  Europe,  Latin 
America,  Asia  and  beyond  be  able  to  experience  all  that  they  have  read  about  in 
novels  written  by  American  greats  such  as  Hawthorne,  Alcott,  and  Thoreau  nor  seen  in 
American  films.  Only  by  visiting  the  United  States  will  they  witness  the  splendor  of  the 
North  Shore  coastline,  the  adventure  of  whale  watching  and  other  boating  excursions, 
and  the  cultural  richness  of  communities  that  are  truly  New  England.  The  only  way  we 
can  insure  that  people  continue  to  visit  American  destinations  is  to  ask  them  to  come, 
This  means  that  we  must  invest  time  and  money  at  the  local,  state,  and  national  levels 
so  that  we  can  enhance  the  position  of  the  United  States  as  the  world's  leading  travel 
destination.   The  challenge  is  developing  a  comprehensive  national  strategy  to  drive 
the  industry's  growth  into  the  next  century.  I  believe  that  the  White  House  Conference 
on  Travel  and  Tourism  was  the  first  step  towards  meeting  this  challenge.   However, 
without  the  creation  of  the  National  Tourism  Board  and  National  Tourism  Organization 
to  develop  and  implement  tourism  policy  and  promotional  strategy,  the  United  States 
will  not  proceed  any  further. 


uMasEBsaMOEaMm 
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In  closing  I  want  to  say  that  tourism  is  much  to  Important  to  the  6th  Congressional 
District  of  Massachusetts,  to  the  small  businesses  that  serve  the  traveling  public,  to  the 
communities  which  generate  taxes,  and  to  the  residents  who  benefit  from  the  high 
quality  of  life  filled  with  museums,  natural  resources,  and  historical  sites,  to  let  the 
United  States'  become  passive  in  its  tourism  promotion.  On  behalf  of  the  North  of 
Boston  Convention  and  Visitors  Bureau,  its  Board  of  Directors,  and  membership,  I 
want  to  go  on  record  in  support  of  H.R.  2579  and  ask  that  our  representative  in 
Congress,  Mr.  Torkildsen,  continue  his  aggressive  efforts  to  keep  reinforcing  that 
tourism  is  a  critical  element  in  economic  development  for  the  United  States  of  America. 

Thank  you  again  for  allowing  me  to  participate  in  today's  hearing. 


MASS   A  C   II  i;  S  F.  T   I    S 
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Salisbury  "by  the  Sea" 
Chamber  of  Commerce 


The  Friendship  of  Those  We  Serve  FD.  Box  1000 

is  the  Foundation  of  Our  Success'  Salisbury,  MA  01952 

April   29,    1996  (508)465-3581 

House  of  Representatives 

104th  Congress 

Committee  on  Small  Business 

Subcommittee  on  Government  Programs 

B-363  Rayburn  House  Office  Building 

Washington,  D.C.   20515 

Attn:   Chairman  Congressman  Peter  Torkildsen 

Dear  Congressman  Torkildsen, 

I  was  thrilled  to  learn  that  Congess  was  realizing  the 
importance  of  Tourism  as  a  factor  in  Economic  Development  for 

Small  Business.   As  President  of  the  Salisbury  Chamber  of  Commerce 
and  Vice  Chairman  of  the  North  of  Boston  Convention  and  Visitors 
Bureau  I  have  seen  the  importance  of  Tourism  on  Salisbury's   Economic 
Growth  and  know  that  we  need  to  expand  into  the  ineternat ional  market. 

Salisbury  "by  the  sea"  is  a  small  seaside  community  economically 
dependent  on  tourism.   In  the  past  the  resort/amusement  area  of 
Salisbury  Beach  has  managed  with  the  Merrimack  Valley  and  Canadian 
rentals.   The  loss  of  jobs,  the  fall  of  the  real  estate  market  and  the 
decrease  of  advertising  at  the  state  level  has  resulted  in  a  dramatic 
drop  in  the  numbers  of  visitors.   Salisbury  Beach  became  5  miles  of 
unknown  beach. 

About  five  years  ago  the  Salisbury  Chamber  of  Commerce  became 
more  active  with  the  Regional  Tourist  Council.   Buying  into  the 
Co-operative  marketing,  advertising  in  Canada  and  Japan,  along 
with  other  publications  made  available  to  us  we  have  seen  an  increase 
in  visitors  from  all  over  the  world.   Needless  to  say,  because  of 
geography,  we  have   numerous  Canadian  visitors   who  ar-e  amazed  at 
our  beauty  and  af f ordabi 1 i ty .   Our  area  has  also  seen  an  increase  in 
the  UK  and  Spanish  visitor.  The  German  tourists  has  five  weeks  of 
vacation  to  spend  "somewhere".   Because  our  North  of  Boston 
Convention  and  Visitors  Bureau  has  our  publications  in  French,  Italian 
and  Spanish  I  receive  numerous  calls  from  these  countries  and  at  least 
5  %  in  actual  visits.   Imagine  how  more  effective  tourism  would  be  in 
our  area  as  well  as  the  United  States  if  we  had  a  National  Tourism 
Organization  focusing  on  Tourism  and  strategically  promoting, 
advertising   and  dispensing  information  to  these  prospective  visitors. 

I  am  submitting  two  articles  from  local  newspapers  on  out  of 
country  visitors.   Through  "Fam  Tours"  we  have  learned  that  the 
Europeans  are  looking  for  new  and  interesting  places  and  travel  is 
very  much  commonplace  for  these  people,  we  need  to  capitalize  on  this 
knowledge  being  competitive  in  a  global  market. 

To  summarize:   I  support  Bill  HR  2579  establishing  a  National 
Tourism  Board  and  The  National  Tourism  Organization  and  will  be 
available  to  assist  the  House  of  Representatives  in  any  way  possible. 

Respectfully  Submitted, 
Maria  Miles  -  President 
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BUSINESS  &  Fl^ 


Canadians  still  flock  to 

Weak  currency  not  deterring  visitors  fro. 


Eric  nnd  Doreen  HartlU  have  been 
coming  to  the  Btates  for  their  sum 
mer  vacation  for  some  40  years- 

And  despite  getting  less  than  75  cents  for 
ever>'  Canadian  dollar  they  exchange,  the 
Keswick,  Ontario,  couple  wouldn't  pass  a 
summer  without  a  visit  to  Salisbury 
Beach. 

"Why  settle  for  a  lake  when  you  can 
have  the  ocean?"  asks  Doreen  Hartill. 

The  Hartills  are  one  of  many  families 
from  Canada,  primarily  from  Quebec  and 
Ontario,  who  visit  the  New  England  coast 
every  summer.  Salisbury  Beach  is  a  popu- 
lar stop,  as  are  other  beaches  in  New 
Hampshire  and  Maine. 

There's  a  reason  for  that. 

Salisbury's  Chamber  of  Commerce  Is 
advertising  heavily  in  eastern  Canada,  a 
country  that  chamber  Director  Maria 
Miles  says  is  rich  with  touristy  looking  for 
driving  destinations 

With  motel  rates  that  range  from  $70  to 
$120  a  night  and  camping  more  economi- 
cal. Miles  is  promoting  Salisbury  as  an 
alternative  to  Cape  Cod. 

Last  year.  Canadian  tourism  slowed  a 
bit.  but  an  infusion  of  support  from  the 
town's  promotion  board,  the  North  of 
Boston  Convention  and  \'isitor's  Bureau, 
and  the  state  Office  of  Travel  and  Tourism 
stllowed  her  to  place  more  advertisements 
in  Canadian  newspapers.  Because  she 
worked  with  the  regional  and  state 
tourism  agencies,  she  was  able  to  get  tet- 
ter ad  placement  —  Salisbury  is  featured 
prominently  in  several  full-page  advertise- 
ments for  Massachusetts  tourism. 

Miles  says  she's  allocated  at  least  $5,000 
toward  Canadian  promotion  —  and  it's 
paying  off 

"I  even  had  Canadians  slaying  at  my 
own  place."  says  Miles,  laughing. 

Last  week.  Sue  Bracci,  co-owner  of  the 
Ocean  Gate  Motel  at  the  beach,  hosted  the 
Ontario  winner  of  a  promotional  contest 
run  by  the  Salisbury  Chamber  of  Com- 
merce and  an  Ontario  newspaper. 

The  contest  winner  was  one  of  two 
Canadians  at  the  motel  last  week,  and  one 
of  many  who  booked  rooms  there  this 
summer. 

"We  had  a  lot  of  them  here  in  July."  says 
Bracci.  "Plus  this  year  a  lot  of  them  are 
staying  longer." 

Both  she  and  Beachway  Motel  manager 
John  Shaheen  say  they  are  a  little  sur- 
prised, given  the  low  exchange  rate  for 
Canadians. 

But  the  Hartills  were  equally  surprised 
to  find  nnlv  n  couple  of  other  Panndinn 


Manager  John  Shaheen  says  there 
are  more  Canadians  at  his  motel. 


Sue  Bracci  says  this  year,  a  lot  of 
the  Canadians  are  staying  longer. 


Some  publications  being  used  this 
year  to  promote  Salisbury  Beach 

families  at  the  reservation  last  week. 

There  were  many  more  Canadians  there 
in  July;  the  reservation  has  even  hired  a 
French-speaking  staffer  to  help  visitors 
from  Quebec. 

Despite  the  weak  Canadian  dollar  these 
days,  the  Hartills  say  the  trip  is  a  bargain 
when  one  considers  that  gasolire  is  60 
cents  a  liter  (a  little  more  than  a  quart)  in 
Canada,  butter  is  S3  a  pound  and  there  is  a 
15  percent  sales  tax  in  their  area.  i 

"The  price  of  gas  here  is  ridiculous.'; 
says  Doreen  Hartill. 

Accommodations  at  the  beach  are  alsa 
less  costly  than  at  other  resort  areas  closer 
to  home  The  Hartills  have  a  recreational 
vehirle  =:n  thev  rnmp  oMf  nt  the  clnl"  i  r-torl 


Maria  Miles  Chamber  advertising 
hea\-ily  In  eastern  Canada 

vation.  w  hich  costs  S9  a  night  ($12.50  Cana- 
dian). 

:  "It  just  doesn't  compare."  Doreen  HartlU 
says.  "My  daughter  phoned  for  a  campsite 
near  Toronto  and  it  was  $40  a  night." 

Shaheen  says  there  have  been  more 
Canadians  at  his  motel  than  the  last  two 
years,  although  it  doesn't  compare  with 
three  years  ago,  when  "it  was  nothing  but 
Canadians." 

j  Shaheen  says  he  seems  to  get  a  lot  of 
value-conscious  customers  at  his  motel, 
k^'hich  is  dowTi  the  road  a  ways  from  the 
peach  "They  realize  it's  a  little  less  costly 
here."  he  says. 

!      Mil.,-  I-  „..iv  Innl-lnr.  I,-.,  o.wl  r^„-.A^ 
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ESS  &  FINANCE 


Ull  flqck^  ip  area  shores 

deterring  visitors  f^i^m  Quebec,  Ontario 


Sue  Bracci  says  tl^s  year,  a^  lot  of 
Canadians  are  Staying  longer. 


Maria  Miles:  phamber  advertising 
heavily  in  eas^emjCanada. 

vation,  which  cotts  $9  a  night  ($12.50  Cana- 
dian). I 

"It  just  doesn't  compare,"  Doreen  Hartill 
says.  "My  daughter  phoned  for  a  campsite 
near  Toronto  and  it  wjas  $40  a  night. ' 

Shaheen  say$  there  have  been  more 

""^nadians  at  hi^  motel  than  the  last  two 

irs,  although  it  doesn't  compare  with 

inree  years  ago. [when  "it  was  nopiing  bu( 

Canadians."  ^  | 

Shaheen  say?  he  seems  to  get  a  lot  of 
value-conscious  customers  at  his  motel. 
which  is  down  the  road  a  ways  from  th^ 
beach.  "They  realize  it's  a  little  less  cobUv, 
here,"  he  says.  |        |  |  j 

g  beyond  Canada  -f' 


lUtie  MANCANIS  PHOTOS 

Eric  and  Doreen  Hartill  of  Keswick  Ontario  vacationing  at  Salisbury 
Beach  Reservation  again  tliis  summer,  in  the  states  for  40  years. 


I  (ookini 


"We  have  seen  a  few  Germans  here,  and  a 
few  Italians,  although  we  probably  won't 
see  a  lot  of  them  until  we  have  a  hotel. 

There  are  also  many  visitors  from  New 
York  (Bracci  reports  that  she  was  visited 
by  a  woman  who  simply  got  in  her  car  in 
Schenectady  and  kept  driving  vintil  she  got 
to  the  ocean,  then  tried  to  book  a  room). 
'     And  even  New  England  residents  are 


taking  a  second  look  in  light  of  the  town's 
efforts  to  clean  up  its  image. 

"People  are  giving  us  another  look,  and 
the  ones  that  come  here  love  it,"  says 
Miles. 

The  Hartills  have  another  reason  for 
coming  back  year  after  year. 

"In  40  years  of  visiting  the  United  States, 
we've  met  only  friendly  people,"  says 
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MERRIMACK  VALLEY  SUNDAY 


Meeting  at  Salisbun  Beach  on  a  flawless  summer  day  were  members  of  the  local  tourist  industry 
and  a  group  of  German  travel  writers.  Locals  walked  the  writers  through  the  area  with  the  hope  they 
will  bring  home  rave  roiews  and  send  German  tourists  back  our  way.  Pictured  are,  from  left, 
Michelle  Hatem  Meehan,  director  of  the  North  of  Boston  Convention  and  Visitors  Bureau;  Martina 
Beissel.  a  German  public  relations  official;  Karin  Reichl,  freelance  writer;  Josette  Cagli,  writer  for 
Max,  a  monthly  lifestyle  magazine;  Maria  Miles,  president  of  the  Salisbury  Chamber  of  Commerce; 
Peter  Frisben,  writer  for  Motorwelt,  a  magazine  with  1 0.5  million  readers;  Patricia  Brohm  from 
Marle-Clalre,  a  German  woman'5  monthly  magazine;  and  Heidi  Fischer.  In  front  are  Franz  Schnei- 
der from  Frelzelt  Revue,  a  weekly  leisure  magazine  and  Fred  Clifford  from  the  Mass.  state  office  of 
tourism.  ;  (Photo  courtesy  of  Gary  Miles) 


Tourists,  in  any 
language,  are  just 
as  sweet 

A  group  of  German  travel 
wp'-rs  visited  the  area  June  22  to 
c  '.  Images  of  Salisbury  and 

Ntr.ouryport  and  bring  Ihem 
back  to  their  Eurcipean  readers. 

The  writers  were  greeted  at  ihe 
Salisbury  Beach  Slate  Reserva- 
tion by  Chamber  of  Commerce 
President  Maria  Miles.  There 
they  had  the  opportunity  to  stroll 
the  sands  during  the  first  ofTicia! 
day  of  summer.  lakes  notes  and 
photos  and  to  hear  Miles  describe 
Salisbury's  assesls. 

After  the  visit  to  Salisbury.  Ihe 
Gennans  were  whisked  away  to 
Newburyport  where  they  dined  in 
restaurants  of  their  own  choice 
and  shopped  for  American  goods 
to  bring  back  home. 

The  weather  cooperated  and 
local  tourist  officials  are  hoping 
the  writers  will  inspire  their  fel- 
low countrymen  to  come  and 
visit  Ihe  area.  The  trip  was  part  of 
a  week  long  tour  of  Ihe  slate  of 
Massachusetts. 

Miles  said  she  has  observed  an 
increase  in  the  amount  of  foreign 
visitors  coming  to  Salisbury  re- 
cenlly.  Last  summer,  one  ihiid  of 
the  gu'^sis  who  stayed  at  her  rental 
apar  s  were  from  out  of  Ihe 

Merr ck  Valley,  as  opposed  lo 

l(X)  percent  who  were  from  the 
immediate  area  in  years  past. 

She  also  observes  license  plales 
on  cars  traveling  through  Salisbury 
and  won't  hesitate  lo  talk  to  folks 
visiting  her  town.  Miles  is  quick  lo 


added  that  alternate  sites  closer  to 
Boston  will  be  considered  as 
well. 

An  expansion  is  planned  be- 
cause the  demand  for  clams  to  be 
purified  has  exceed  the  space  at 
the  Plum  Island  facility,  said 
Cousins.  The  local  lawmaker  said 
he  does  not  know  how  much 
money  will  be  spent  on  the  facil- 
ity, but  estimates  il  will  be  less 
than  $1  million. 


W  A  fungus 


Merrimack 

achusells  has  a  $13  4  million  im- 
pact on  the  economy  and  sup- 
ports II  1.500  jobs. 

Budget  holds 
goodies  for  Valley 

With  a  su^oke  of  his  pen  last 
Wednesday.  Gov.  William  Weld 
enacted  the  state's  fiscal  1996 
budget,  sending  some  money  the 
Valley's  way. 

Rep.  Frank  Cousins  said  he  is 
pleased  with  additional  amounts 
of  local  aid  area  communities 
will  receive. 

Newburyport  schotils  will  .see 
an  additional  $172,292  in  their 
budget  and  the  Salisbury  school 
depanmeni  will  receive  an  addi- 
tional $97,976.  The  money 
promises  to  fund  requiremenLs 
established  by  Ihe  Education  Re- 
form Act. 

A  phase-oiil  of  Ihe  cap  on  local 
aid  from  I0MC17  s.ili-s  has  begun 


among  us; 

For  a  while  it  seemed  like  the 
local  court  system  was  playing 
out  a  plot  from  a  B  movie  -  At- 
tack of  Ihe  Killer  Fungus. 

When  Haverhill  Disuict  Court 
officials  were  transferred  from 
their  place  of  business  because  of 
a  mysterious,  illness  causing  fun- 
gus, they  thought  the  four-year- 
old  Newburyport  courthouse 
would  provide  them  with  a  safe 
haven.  Not! 

Haverhill  court  staffers  moved 
into  Ihe  Newburyport  quarters 
only  lo  notice  the  same  moldy 
fungus  on  some  ceiling  tiles 
there.  The  contaminated  tiles 
have  since  been  removed,  dis- 
posed of  and  replaced  with  new 
ones. 

Darryl  Smith,  court  regional 
administrator,  said  the  Newbury- 
port fungus  did  not  cause  any 
health  problems  and  allributed 
the  cause  to  moisture  Smith  said 
the  area  where  Ihe  mold  formed 
is  being  observed  so  whatever 
moisture  c.iused  it  can  be  elimi- 
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Marie  CI 
der  fri  m 
tuurism, 


.,  »iiu.  lor  iVloloi«cli,  a  iiiaga^iiiL-  »iili  I0.3  iiiilliun  readers;  I'alricia  Broliiii  Iroiii 

^ire,  a  German  woman's  monthly  magazine;  and  Heidi  Fischer.  In  front  are  Franz  Schnei- 

Freizeit  Revue,  a  weekly  leisure  magazine  and  Fred  Clifford  from  the  Mass.  state  office  of 

(Photo  courtesy  of  Gary  Miles) 


Tourists,  in  any 
language,  are  just 
as  sjiv^et 

A  group  of  German  travel 
writers  visited  the  area  June  22  to 
capture  images  of  Salisbury  and 
Newbiiryport  and  bring  them 
back  to  their  European  readers. 

The  writers  were  greeted  at  the 
Salisbury  Beach  State  Reserva- 
tion by  Chamber  of  Commerce 
President  Maria  Miles.  There 
they  had  the  opportunity  to  su-oll 
the  sands  during  the  first  official 
day  of  summer,  takes  notes  and 
photos  and  to  hear  Miles  describe 
Salisbury's  assests. 

After  the  visit  to  Salisbury,  the 
Germans  were  whisked  away  to 
Newburyport  where  they  dined  in 
restaurants  of  their  own  choice 
and  shopped  for  American  goods 
to  bring  back  home. 

The  weather  cooperated  and 
local  tourist  officials  are  hoping 
the  wnters  will  inspire  their  fel- 
low countrymen  to  come  and 
visit  the  area.  The  trip  was  part  of 
a  week  long  tour  of  the  stale  of 
Massachusetts. 

Miles  said  she  has  observed  an 
increas^  in  the  amount  of  foreign 
visitors  coming  to  Salisbury  re- 
cently. Last  summer,  one  third  of 
the  guejiLs  who  stayed  at  her  rental 
apanmifi)ts  were  from  out  of  the 
Merriniack  Valley,  as  opposed  to 
lO)  percent  who  were  from  the 
immediate  area  in  years  past. 

She  [ilso  observes  license  plates 
on  cars  j'aveling  through  Salisbury 
and  woi't  hesitate  to  talk  to  folks 
visiting  hei'  town.  Miles  is  quick  to 
tell  the  11  Ihere  are  at  least  .SOO 
rental  i  nils  and  more  than  1  ,(XX) 
cainpsilj^  m  Salisbury. 

She  utlnbutes  llie  increase  in 
foreign  U)i  rists  to  aggressive  ad- 
verusln  ;  ^.jimpaigns  and  support 
from  lie 'town  of  Salisbury  for 
fuiidinj;  lli(|se  advertisements.  This 
year  ad>  (jir  Salisbui'y  Beach  are 
appcori  IK  In  publications  around 
Uie  stai(  |iill  in  Canada  and  Japan. 
The  ^hfimber  president  said 
she  is  [  Iwtscd  the  German  travel 
writers  oaine  to  Salisbury  Beach 
out  of  ill  the  other  beaches  they 
could  haw  chosen. 

Leat  ina  the  lour  with  Miles 
was  M  ol|(|lle  Hatem  Meehan  of 
the  No  til  pf  Boston  Convention 
and  Vi  ilors  Bureau,  who  noted 
that  toirlsrn  in  the  state  of  Mass- 


Merrimack 

achuselts  has  a  $13.4  million  im- 
pact on  the  economy  and  sup- 
ports 1 11, 500  jobs. 

Budget  holds 
goodies  for  Valley 

With  a  stroke  of  his  pen  last 
Wednesday,  Gov.  William  Weld 
enacted  the  state's  fiscal  1996 
budget,  sending  some  money  the 
Valley's  way. 

Rep.  Frank  Cousins  said  he  is 
pleased  with  additional  amounts 
of  local  aid  area  communities 
will  receive.  | 

Newburyport  schools  will  see 
an  additional  $172,292  in  their 
budgel  and  ihc  Soliwhury  achuol 
department  will  receive  an  addi- 
tional $97,976.  The  money 
promises  to  fund  requirements 
established  by  the  Education  Re- 
form Acl. 

A  phase-out  of  the  cap  on  local 
aid  from  lollery  sales  has  begun 
wilh  the  new  budget  and  trans- 
lates to  an  additional  $105,6.'i.5  in 
local  aid  10  Newburyport  and 
$-10,139  to  Salisbury's  collers. 
Salisbury  can  also  look  foiward 
to  $61,270  for  new  lifeguards  on 
Ihe  beach  and  for  remote  con- 
U"olled  radios  for  lho.se  lifeguards. 

"1  was  happy  with  Ihe  budget 
ilemk  Ihal  ulluwed  more  money 
to  be  spent  on  lifeguards  at  Salis- 
bury Beach,  which  is  one  of  the 
busiest  beaches  in  the  Common- 
wealth," Cousins  said. 

Cousins  said  the  new  budget 
will  also  pay  for  a  study  to  in- 
crease production  at  the  Plum  Is- 
land clam  punt'icalion  plant  He 
said  he  hopes  Ihe  plant  can  con- 
tinue to  clean  clams  from  slightly 
polluted  flats  around  the  slate,  but 


added  thai  alternate  sites  closer  to 
Boston  will  be  considered  as 
well. 

An  expansion  is  planned  be- 
cause the  demand  for  clams  to  be 
purified  has  exceed  the  space  at 
the  Plum  Island  facility,  said 
Cousins.  The  local  lawmaker  said 
he  does  not  know  how  much 
money  will  be  spent  on  the  facil- 
ity, but  estimates  it  will  be  less 
than  $1  million. 

A  fungus 
among  us? 

For  a  while  it  seemed  like  the 
local  court  system  was  playing 
out  a  plot  from  a  B  movie  -  At- 
tack of  the  Killer  Fungus. 

When  Haverhill  District  Court 
officials  were  u-ansferred  ft-om 
their  place  of  business  because  of 
a  mysterious,  illness  causing  fun- 
gus, they  thought  the  four-year- 
old  Newburyport  courthouse 
would  provide  them  with  a  safe 
haven.  Not! 

Haverhill  court  staffers  moved 
into  the  Newburyport  quarters 
only  to  nolice  the  same  moldy 
fungus  on  some  ceiling  tiles 
there.  The  contaminated  tiles 
have  since  been  removed,  dis- 
posed of  and  replaced  wilh  new 
ones. 

Darryl  Smith,  court  regional 
administrator,  said  the  Newbury- 
port fungus  did  not  cause  any 
healih  problems  and  atlribuled 
the  cause  to  moisture.  Smilh  said 
Ihe  area  where  Ihe  mold  formed 
is  being  observed  so  whatever 
moisluie  caused  il  can  be  elimi- 
nated 

Smilh  and  other  court  staffers 
were  Iranst'eiTcd  to  Ihe  Newbury- 
port courthouse  from  Haverhill 
after  fungus  there  was  identified 
as  Ihe  cause  of  respiratory  prob- 
lems expertenced  by  some  em- 
ployees. Spores  from  the  fungus 
were  dispersed  throughout  the 
building  and  itonie  ciiiploycM 
suffered  allergic  reactions. 

The  regional  court  administra- 
tor said  the  two  incidents  are  not 
related  because  it  takes  several 
weeks  to  grow  mold  spores  and 
Ihe  Newbui7port  fungus  was  ob- 
served the  same  day  Haverhill 
court  officials  moved  in. 

No  Newburyport  court  em- 
ployees reported  any  ill  effects  of 
that  fungus. 
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Complete  Receptive  Tour  Operations 

Newburyport  Office  Park 

172  State  Street 
Newburyport  \L\  01950 


(508)  462-3444  Phone/Fai  E-.MaU: 

terrance^^seacoast.  com 

.Apnl  30.  1996 
To    Peter  G  Torkildsen 

Chairman,  Subcommittee  on 

Goverment  Programs 

House  Committee  on  Small  Business 

From  Terrance  B  Monahan,  New  England  Holidays.  Inc 

Re  Oversight  Hearing  on  H  R  2579,  The  Travel  and  Tourism  Partnership  Act  of  1 995 

The  following  are  thoughts  and  concerns  in  regard  to  the  formation  of  the  Natioanal  Tounst  Organization 

The  NMd 

With  the  demise  of  the  USTTA  there  is  a  gaping  need  for  the  Uruted  States  to  have  a  representation  overseas 
to  promote  travel  and  tounsm  to  this  country  This  is  assuming  that  we  are  interested  in  the  growth  of 
overseas  visitors  to  this  country  and  simply  for  economic  reasons  this  would  seem  apparent 

The  Importance 

According  to  statistics  compiled  by  the  U  S  Travel  Data  Center  the  US.  in  1993,  hosted  an  estimated 

18,622,000  overseas  travelers,  excluding  travelers  from  Canada  and  Me.xico 

An  estimated  970,424  (or  5°'o)  of  these  travelers  also  visited  Massachusetts  on  their  trips  to  the  U  S 

Overseas  travelers  to  Massachusetts  stayed  an  average  of  1  3  mghts  (median) 

compared  to  10  mghts  (median)  for  all  other  overseas  visitors  to  the  U  S 

The  majonty  of  overseas  travelers  to  Massachusetts  went  shopping  (83°  o). 

dined  in  restaurants  (76°o)  and  went  sightseeing  in  cities  (73°  o)  .Appro.ximately  one  half  visited  an  histonc 

place  (52°  o)  and  an  art  gallery  or  museum  (48°  o) 

These  statistics  paint  a  very  clear  picture  of  our  regions  economic  reliance  on  tounsm  dollars 

Spending  by  international  visitors  to  Massachusetts  in  1993  was  over  $  1  36  billion 
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Tht  Growth 

Here  are  a  few  facts  relative  to  the  expected  growth  in  the  travel  and  tourism  industry 

According  to  The  Economist  Intelligence  Unit  and  Business  International  ,  long  haul  tnps  to  North  .^\menca 
are  forecast  to  nse  by  nearly  60  percent  between  1995  and  the  year  2iX)0,  relative  dollar  weakness  is  partly 
responsible,  together  with  a  continuation  of  the  established  trend  for  the  L'SA  to  nse  in  relative  popularity  as  a  long 
haul  destination  from  most  major  ongin  countnes 

The  travel  and  tounsm  industry  will  employ  one  out  of  every  9  .Amencans  when  it  becomes  the  largest  industry  in  the 
country  by  the  year  2CXX) 

The  unprecedented  increase  in  international  eco  tounsm  should  enable  our  region  to  realize  it's  potential  as  a 
destination  with  unlimited  opportunities  for  this  travel  market 

Growth  in  travel  and  tounsm  to  the  USA  can  be  stimulated  and  strengthened  by  the  resourceful  efforts  of  a  Natinal 
Tounsm  Organization 

The  Concerns 

Hopefully  the  marketing  plan  of  the  new  National  lounst  Organization  will  pay  more  attention  to  educating  the  travel 
trade{overseas  travel  agents)  rather  than  attempting  to  cater  individually  to  the  consumer 
Again,  according  to  the  U  S  Travel  Data  Center,  nearly  two-thirds  of  all  overseas  travelers  to  the  U  S  (65°  o) 
reported  that  they  used  a  travel  agent  as  a  source  of  information 

We  can  take  a  good  example  from  the  tiny  country  of  Switzerland  whose  travel  and  tounsm  promotion  efforts  have 
resulted  in  a  travel  agent  manual  called  'Selling  Switzerland"  to  which  all  knoweledgable  US  travel  agents  refer  when 
advising  clients  on  travel  to  Switzerland  and  a  partnership  agreement  between  a  select  group  of  US  agents,  the 
Switzerland  Tounsm  (Swiss  National  Tounst  Office)  and  ICTA  (The  Institute  of  Certified  Travel  Agents)  called  the 
"Switzerland  Network" 

Lastly,  a  major  part  of  the  National  Tounst  Organization  efforts  should  be  directed  at  competing  globally  in 
electronic  destination  management  and  marketing  This  organization  must  take  the  lead  m  the  setup  and  management 
of  travel  and  tounsm  information  via  the  Internet  Again  we  can  lake  a  lesson  from  our  neighbors  in  Europe  as  to  how 
presence  on  theWorld  Wide  Web  should  be  arranged  nationally 
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